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Now you can enjoy the convenience of banking from your mobile device with CBD Mobile 
Banking. Convenient, �exible and secure, this service is accessible anytime and in any location 
with internet connection. 
From viewing your account balances and utility bill payments to fund transfers and searching for 
branch and ATM locations, your bank is always close at hand, no matter where you are and no 
matter what web-enabled mobile device you use.

DOWNLOAD YOUR
FREE APPLICATION NOW

AVAILABLE FOR
APPLE, BLACKBERRY,
ANDROID AND WEB
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Dear Colleagues,

Early this year we announced that 2012 would be the year of “Capturing Growth”. 
Following an intensive strategic planning with the assistance of external consultants, 
the management team reviewed various business opportunities. We narrowed down 
the choices to five key initiatives which CBD will prioritise to achieve its growth 
objectives over the period 2012 to 2015. 

These initiatives are :
1. Grow our Islamic banking business rapidly.
2. Provide our business banking clients with select bundle of services which include 

credit facilities.
3. Target specific very large corporates to establish and grow banking relationships.
4. Increase our footprint in the public sector payments business where we have an 

established presence.
5. Launch an intelligent, interactive banking service aimed at providing personal  

clients a customised range of banking products and services.

I am pleased to advise that the Board of Directors have approved these strategic 
initiatives in July 2012. Implementation has commenced and we are already seeing 
some early results from our focused efforts in terms of new relationships and business 
being booked.

For the remainder of the year, it is our ambition to achieve healthy volume and 
revenue growth in all our preferred client segments. The business pipelines look 
promising and it is important to note that we have seen a good number of new clients 
that have entered into a relationship with the bank. 

Through the systematic and frequent client feedback that we receive, we know the 
relative score of CBD compared to other banks and we are able to identify the most 
important areas for improvement. As a consequence we continue to see efficiency and 
quality enhancements in many support departments, ranging from improved turn-
around times of credit proposals to reduced waiting times for tellers and sales people. 
All in all, as an organisation we are more focused on the things that really matter 
to our clients and which will distinguish us from our competitors. That is why I’m 
confident our bank will coontinue to “Capture Growth”.

I would like to thank you once again for your continued commitment and hard work.

With best regards,
Peter Baltussen 

Faisal Galadari

Badr Soueidan

John Tuke

Shamsa Al Suwaidi

Areej Al Yousuf

Saba Sultan

Hussain Al Qalaf

Published on behalf of 
CBD by:
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CBD receives the prestigious 
MRM Business Award

Commercial Bank of Dubai (CBD) received the Mohammed 
bin Rashid Al Maktoum Business Award for the year 2011, 
a prestigious awards scheme initiated by Dubai Chamber of 
Commerce and Industry.

The awards ceremony was held under the patronage of His 
Highness Sheikh Mohammed bin Rashid Al Maktoum, Vice-
President and Prime Minister of the UAE and Ruler of Dubai, 
and attended by Sheikh Hamdan bin Mohammed bin Rashid Al 
Maktoum, Crown Prince of Dubai, and Sheikh Maktoum bin 
Mohammed bin Rashid Al Maktoum, Deputy Ruler of Dubai, who 
handed over the award to Saeed Ahmed Ghobash, Chairman of the 
Bank.

In a message to all stakeholders, HH Sheikh Mohammed bin 
Rashid Al Maktoum Vice President and Prime Minister of the 
UAE, and Ruler of Dubai, said: “There are no short cuts to creating 
a world-class economy. The UAE is particularly fortunate to have 
many of the key ingredients necessary for this task: a committed 
leadership, a strong and stable government, and one of the most 
gifted and hardworking business communities in the world.
 
“The key to our future lies in merging the best business practices 
in the rest of the world with our local expertise. This means that 
we need to identify points of improvements and then we need to 
develop them.

“The Mohammed bin Rashid Al Maktoum Business Award 
has been specifically created to help businesses analyse their 
current practices and provide an excellent opportunity for local 
organisations to align their management techniques with world-
class practices.”
 
The MRM Business Award is the highest level of national 
recognition for business performance excellence that a United 
Arab Emirates organisation can receive. The Award focuses 
on performance in eight key areas: leadership, strategy,  client, 
workforce and talent management, operations and processes, 
innovation, governance, and corporate social responsibility 
outcomes. 

Peter Baltussen, Chief Executive Officer of CBD, expressed his 
gratitude in receiving this award, which represents the vision of 
HH Sheikh Mohammed in his constant quest towards excellence. 
The CEO also thanked Dubai Chamber for initiating this award 
and for promoting a culture of excellence amongst the business 
community, as well as to the government of the UAE for their 
support towards the financial sector.

“We look forward to continuing what we have started and aim to 
further achieve the optimum value of this award by providing our  
clients and shareholders with the best banking services,” he said.
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The Private Office of His Highness Sheikh Majid bin Mohammed bin Rashid Al Maktoum has 
signed a Memorandum of Understanding (MoU) with Commercial Bank of Dubai (CBD). 
CBD becomes the latest partner of Majid bin Mohammed UAE Nationals Training Initiative, 
which is aimed to assist in developing the UAE Youth to work in the country’s banking sector.

The MoU was signed by Marwan Juma bin Beyat, General Manager of the Private Office of 
His Highness Sheikh Majid bin Mohammed bin Rashid Al Maktoum and Yacoob Yousuf 
Hassan, Deputy Chief Executive of CBD, during a ceremony held at The Private Office of His 
Highness Sheikh Majid bin Mohammed bin Rashid Al Maktoum, attended by staff members 
from both sides.

CBD partners with HH Majid bin Mohammed UAE 
Nationals Training Initiative

To support the nation’s drive for 
Emiratisation and attract local university 
graduates to join the banking sector, 
CBD participated in the National Career 
Exhibition 2012 in Sharjah, as well as 
Careers UAE 2012 in Dubai.

In both careers exhibition, CBD was given 
recognition for its high Emaratisation 
rate. CBD received a certificate of 
appreciation from Emirates Institute 
of Banking and Financial Studies for 
achieving an Emiratisation rate higher 
than 40%. 

HH Sheikh Dr Sultan bin Mohammed Al 
Qasimi, Member of the Supreme Council 
and Ruler of Sharjah, handed the certificate 
to Abdullah Saif Al Hathboor at a ceremony 
held on the sidelines of the National Career 
Exhibition 2012 where CBD was a golden 
sponsor. In Dubai International Convention 
and Exhibition Centre, CBD had a pavilion 

High Emiratisation rate generates major accolades

to attract UAE nationals to join and apply 
for employment at the Bank. 

HH Sheikh Maktoum bin Mohammed 
bin Rashid Al Maktoum, Deputy Ruler of 
Dubai, paid a visit to CBD’s pavilion and 
was briefed on CBD’s current efforts and 
future plans in the field of Emiratising jobs. 

HH praised the Bank’s efforts and urged 
local employees to dedicate themselves to 
work for the nation’s pride and dignity. HH 
Sheikh Majid bin Mohammed bin Rashid 
Al Maktoum, Chairman of Dubai Culture 
and Arts Authority, also honoured CBD for 
supporting HH’s initiative for training the 
locals.
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CBD partners up with National 
Olympic Committee

As the whole world cheered for the 2012 Olympic Games in 
London, Commercial Bank of Dubai (CBD) has shown its support 
for the UAE team by launching a limited edition National Olympic 
Committee (NOC) CBD Visa Infinite Card.

Under the directives of HH Sheikh Ahmed bin Mohammed bin 
Rashid Al Maktoum, President of the UAE’s NOC, CBD and the 
NOC have signed a Memorandum of Understanding (MoU). The 
MoU was signed by HE Mohammed Al Kamali, NOC Secretary 
General, and Yaqoob Yousuf Hassan, Deputy CEO of CBD, 
during a ceremony held at the Bank’s headquarters in Dubai. The 
partnership with CBD represents the beginning of a new era for 
creative Olympic work in the country.

His Excellency stressed that the initiative by CBD to partner-
up with NOC reflects the Bank’s genuine interest, as a national 
economic organisation, in the youth and sports sector.

In line with the MoU, CBD then launched the first NOC-CBD 
Visa Infinite Card. HE Yousuf Yaqoob Al Serkal said: “I am greatly 
pleased with our new partnership with CBD. This agreement 
certainly makes a great deal of difference to the lives of young 
aspiring athletes across the country and clearly shows CBD’s 
genuine interest in boosting the UAE’s sporting prowess. I would 
encourage other financial organisations to get involved too.”

Peter Baltussen, CBD CEO, added: “This initiative is part of CBD’s 
wider support for the sports sector in the country and is in line 
with the Bank’s established Corporate Social Responsibility (CSR) 
programme.”

Earlier this year, CBD partnered with Dubai Sports Council to 
launch the CBD Youth Athletics Competition, a sporting event 
designed to build the athletic capabilities of school students within 
the UAE, while promoting a spirit of competition and camaraderie. 
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Take-off with
CBD Credit Cards

• A total monthly spend of AED 5,000 with your CBD Credit Card
 entitles you to one entry into the monthly draw.

• A total monthly spend of AED 50,000 with your CBD Credit Card
 entitles you to one entry into the quarterly draw.

• A total monthly spend of AED 250,000 with your CBD Credit Card
 entitles you to one entry into the annual draw.

 Promotion will run till 1st July 2013 * Terms & Conditions apply.
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Dubai eGovernment and CBD have launched ‘Cash Online’, a 
virtual account for both CBD and non-CBD accountholders to pay 
their government payments online.

This is a new CBD product developed for individual and corporate 
non-CBD account holders, allowing  clients to open a free virtual 
account within minutes without the need of a minimum balance 
following the submission of the required documents.

This service supports the use of Dubai eGovernment’s ePay portal 
to settle government transactions, either through credit cards or 
through direct debit from the  client’s account.

HE Ahmed Bin Humaidan, Director General of Dubai 
eGovernment, said: “We seek to ease the life of  clients with Dubai 
government entities as much as possible in line with the directives 
of HH Sheikh Mohammed Bin Rashid Al Maktoum, Vice President 
and Prime Minister of UAE and Ruler of Dubai, to provide 
innovative electronic channels of easy access anywhere and at any 
time. 

Faisal Galadari, General Manager, Business Group at CBD, said: 
“CBD is pleased to support all eInitiatives that would serve  clients 
and we have no doubt that this partnership will be of great benefit 
to both our and Dubai eGovernment’s  clients.”

CBD and Dubai eGovernment 
launch ‘Cash Online’

CBD Mobile Banking always close at hand
CBD has launched the CBD Mobile Banking  service to make banking more convenient 
for its valued clients. CBD Mobile Banking service is the most convenient e-channel 
that CBD offers to its valued clients, where clients are able to do all of their financial 
transactions such as fund transfer, bill payments and remittances along with non-
financial services such as branch, ATM locator, applying and requesting for products 
and services from anywhere at any time using their mobile phones securely and easily. 

The mobile application is enabled on different platforms to fit the different interfaces 
of Apple, Android, and BlackBerry smart phones, as well as the web version, which 
can be accessed by any mobile phone with Internet capabilities. Through CBD Mobile 
Banking, clients can track their bank accounts and credit card transactions, transfer 
funds to accounts within CBD, remit money, pay their bills, and locate the nearest CBD 
branch and ATMs. 

To safeguard the accounts of the clients, a high level of security and data encryption is 
deployed. CBD Mobile Banking service uses high level of security and data encryption 
to ensure our clients’ safety for their day-to-day banking needs with User ID/Password, 
PIN and Security Token for high level transactions. 

These features are: 
•	 Secure	registration	process	using	Attijari	Online	Banking
•	 Personal	one-time	Activation	Code
•	 Multiple	level	of	security	checks	for	transactions
•	 Synchronisation	feature	that	allows	to	control	beneficiaries	on	CBD	Mobile	Banking		
 through Attijari Online Banking 

خـدمـة التجـاري مـوبـايــل الـم�صـرفـيــة

مـ�صـرفـك فـي مـتـنــاول يــــدك

CBD Mobile Banking
Your Bank is Always Close at Hand

Download your free application from here

باإمكانكم حتميل التطبيق جمانًا من هنا

Google Play BlackBerry
App World

App Store Web Version

 800 CBD (223)  |  www.cbd.ae
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CBD signed an agreement with China UnionPay, signifying the 
introduction of the first CBD UnionPay Prepaid Card Payments 
programme in the GCC region and the first programme to offer 
Dual Currency Solution (AED Dirham and Yuan – RMB) in 
partnership with China UnionPay. 

This latest product from CBD highlights its critical role in the 
financial cooperation between the UAE and China. This innovative 
financial solution enables CBD  clients to link their accounts to 
CBD UnionPay Prepaid card in order to fund their AED/RMB 
accounts for payments targeting China Mainland and the Far East. 

The issuance of the CBD UnionPay Prepaid Card was the result of 
innovation and cooperation between CBD and China UnionPay 
to satisfy the needs of the UAE and Chinese clients, symbolising a 
new level of financial services provided by the Bank.

Signed in China UnionPay’s Shanghai Head office, China, the 
agreement was witnessed by CBD’s Head of Consumer Banking, 
Frans Jan Burkens; and the Bank’s Head of Cards Management, 
Souheil Joseph Yammine; while on behalf of China UnionPay, it was 
witnessed by First Executive Vice President of China UnionPay; Cai 

First dual currency card launched in the GCC

Jianbo and Vice President, International Division, Larry Wang.

Frans Jan Burkens, Head of Consumer Banking, Commercial Bank 
of Dubai, said: “The UAE witnesses a large number of businessmen 
and tourists from Asia, which makes this agreement gain increased 
significance. It is also positive news for UAE merchants, opening 
up a new form of payment for their business.”

The rapid economic growth in both the UAE and China has 
brought the subsequent rapid development of bilateral trade, 
resulting in more business trips, travel and overseas trade between 
the two countries. 

This big  client base brings not only enormous development 
opportunities in the personal financial service business, but also 
challenges for CBD to provide faster and safer banking services.

In addition to China, the card will be accepted by UnionPay’s 
network throughout 110 countries and regions, including the UAE. 
Any consumption in China will be settled in Renminbi and any 
consumption in the UAE or other countries and regions will be 
settled in AED Dirham. 
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New ISO certification ensures clients get 
consistent high quality service

The IT Department of Commercial Bank of Dubai has been 
awarded the ISO 9001:2008 by SGS Gulf Limited.

The certification is in line with the IT Department’s 
implementation of IT Governance Framework based on the 
best practices and international standards. ISO 9001:2008 sets 
out the criteria for Quality Management System, and is the only 
standard in the ISO 9000 family that can be certified. Using ISO 
90001:2008 helps ensure the  clients get consistent, good quality 
products and services, and achieve ISO 10002:2004. 

A comprehensive audit was meticulously conducted by the lead 
auditors from SGS covering all the relevant processes of the IT 
Department. In order to further enhance performance in the 
area of complaints handling and increase the satisfaction of  

clients and other interested parties, complaints handling process 
was verified extensively as per ISO 10002:2004 ( Customer 
Satisfaction – Complaints Handling in Organization) guidelines.

Dr Shahul Mansoor, Director of Arabian Peninsula, SGS 
Gulf Limited, Dubai UAE, said: “This achievement is another 
milestone in the pursuit of attaining the excellent service quality 
and eventually the delight of  clients.”

Asem Fikree, Chief Information Officer, IT Department added: 
This journey will continue with more International Standard 
Certifications to meet our mission statement. CBD aims to deliver 
innovative technology solutions and effective process automation 
in order to achieve our business objectives while continuously 
improving our quality of service.”
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‘CSR Label 
2012’ award from 
Dubai Chamber

Corporate Social Responsibility @ CBD

CBD was awarded the prestigious “CSR 
Label” accreditation by the Dubai Chamber 
of Commerce and Industry, in recognition 
of its performance as a responsible 
corporate citizen in accordance with 
international best practices. HE Hisham 
Abdulla Al Shirawi, Vice Chairman of 
Dubai Chamber of Commerce & Industry 
handed the accolade to Hassan Al Redha, 
Head of Financial Institutions, at an awards 
ceremony held at the Dubai Chamber. 

Upon accepting the award, Al Redha said: 
“True to CBD’s vision, which states that 
it is a bank that leads the way to greater 
financial and social prosperity, all the 
key elements of CSR such as corporate 
governance, contribution to society and 
community, championing causes related 
to health and environment, and employee 

welfare are embedded in its overall strategy.
We have won the accolade twice, the first 
time in 2011 and again this year. The 
diagnostic framework of the CSR Label 
has helped us refine and improve our 

CSR strategy, policies and practice, in 
line with international best practices. We 
congratulate Dubai Chamber for launching 
the CSR Label which could serve as a CSR 
benchmark in the UAE.”

As a responsible corporate citizen of the UAE, the principal aim 
of Commercial Bank of Dubai is to remain commercially viable 
and competitive in order to serve the needs of its stakeholders. The 
Bank firmly believes in taking responsibility for all the effects of 
its business: financial, social, environmental and that of its human 
capital. 
CBD’s CSR Framework
The Bank’s CSR Framework comprises all vital elements of CSR as 
listed below:
•	Governance & Transparency
- Adhere to policies and procedures for risk management, ethics, 
AML, security and data protection, product responsibility etc
•	Environment
- Conserve energy and resources
- Create awareness on environmental issues
•	Employees
- Be fair, transparent and provide equal opportunities to employees
•	Society
- Support to the underprivileged
- Create awareness on health issues
- Promote education and sports
•	Culture
- Support and celebrate the UAE culture

CBD’s CSR Affiliations
Every year, the Bank staff comes forward to voluntarily take part 
in a variety of initiatives representing the elements of the CSR 
Framework. Much of this is achieved by supporting and partnering 
with professional bodies, a few of which are furnished below.

 
 

 
 

 

 
 

 
 

 

CBD celebrates car free day
Every year, the Bank staff comes forward 
to voluntarily take part in a variety of 
initiatives representing the elements of the 
CSR Framework. Much of this is achieved 
by supporting and partnering with 
professional bodies.

One of these initiatives is the World Car Free 
Day. CBD observed the event on 20th September 
by drumming up a concerted internal campaign among employees, 
urging them to discard their cars as much as possible and use 
public transport instead. Employees living in areas with no access 
to public transport were encouraged to carpool on the day.

The Bank also embarked upon an SMS campaign to take the 
message to its  clients. Radio announcements were made exhorting 
the public to observe the Car Free Day as well. The Bank’s website, 
the intranet portal, the  client and staff car park and its Branch 
lounges carried prominent advertisements and messages asking the 
people of the UAE “to burn calories, not petrol, and save the earth 
and their health.”

The response was overwhelming. The press media caught wind of 
CBD’s initiative and carried extensive articles and editorials about 
the significance of the campaign. 
 
We are pleased that 41% of CBD’s workforce participated by not 
using their cars, resulting in saving 6,082 km of travel and 1,216 
kg of carbon footprint. A majority of those who could not avoid 
travelling by car ensured that they car-pooled with their colleagues 
to minimise the impact of carbon emissions.



Within the framework of the campaign launched by HH Sheikh 
Mohammed bin Rashid Al Maktoum, Vice President and Prime 
Minister of the UAE, and Ruler of Dubai, for blood donation to 
thalassemia patients in the country, CBD organised a blood donation 
campaign at its headquarters in Dubai in collaboration with the Blood 
Transfusion Services and Research Centre at the Ministry of Health. 

This initiative reflects the Bank’s commitment to the community where 
it operates, and encourages its employees to effectively participate in 
issues that reflect their sense of responsibility and support.

“This campaign stemmed from the Bank’s awareness of the 
importance of its contribution to serving the society and its members, 
the keenness of the Bank’s officials to support human principles 

Commercial Bank of Dubai (CBD) was honoured for its support to “Sheikha Latifa 
bint Mohammed bin Rashid Al Maktoum Award for Child Creativity” during a 
celebration held at the headquarters of Dubai Renaissance Women Association.

The awards ceremony held under the patronage of Chairwoman HH Sheikha Hind 
bint Maktoum bint Juma Al Maktoum, the wife of HH Sheikh Mohammed bin 
Rashid Al Maktoum, Vice President and Prime Minister of the UAE, and Ruler of 
Dubai, honoured CBD for its sponsorship and support to the field of memorising 
and reciting the Holy Quran, religious research and Prophetic traditions’ scholars.
The award’s family celebrated the conclusion of the award’s 4th season, where CBD 
and other winners were honoured.

“We express our appreciation of the relentless efforts exerted by the award’s family to 
promote the levels of children’s creativity, fuel the spirit of fair competition between 
them in all fields and activities, and find the suitable and stimulating atmosphere to 
them,” said CBD Deputy CEO Yaqoob Yousuf Hassan on this occasion.

Blood donation drive a huge success

CBD honoured for its support to 
Sheikha Latifa Award

and assist the needy, and their willingness to contribute to plugging 
the gap between blood requirement and availability for thalassemia 
patients in the country and save the lives of the injured in cases of 
emergency and accidents,” said CBD’s Deputy CEO Yaqoob Yousuf 
Hassan.

“CBD has regularly held such forms of campaigns out of its 
eagerness to participate in the different programmes and initiatives 
that support the issues of common interest in the society. 
Corporate Social Responsibility is always put on top of the Bank’s 
priorities,” he added.
 
Hassan expressed his appreciation for everyone who participated in 
this campaign and contributed to the blood bank.
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In line with the launch of CBD’s Ladies Banking, Shahrazad Al 
Islami, CBD sponsored the Woman Leadership Development and 
Networking Forum last June 2012.

CBD, in collaboration with University of Dubai, hosted the first 
series of workshops for the forum titled, “Women Leadership 
Development” at the Auditorium of CBD’s head office. 

Rana Al Marzooqi, Head of Ladies Banking, said: “At CBD, 
we recognise the uniqueness and importance of ladies living 
and working in the UAE. The series of workshop enabled 
participants and speakers to enhance their knowledge in 
business management and leadership skills as well as broaden 
their networks. This was in line with our offers designed to 
cater to the needs of business-minded women in the UAE.”

The workshops focused on discovering women role models in 

the society and their strengths as leaders. Successful women in 
the UAE business sector were invited to speak and share their 
experience as leaders of their company, and the role of women as 
innovators in the world of business. 

Through practical workshops, the forum supported the 
development of leadership and the improvement of management 
skills among women. 

The first workshop allowed the women to identify how the role 
models were able to achieve their success. The speakers also 
discussed the leadership styles they used and how this helped them 
in governing their companies and make their employees achieve 
the goals of their companies. In addition, the speakers also shared 
their personal strengths and inherent qualities that allowed them to 
achieve their goals which effectively inspired other women to excel 
and succeed in their own line of business.

Jumeirah Branch extends banking hours
Commercial Bank of Dubai’s commitment to  client service has 
upped the bar of excellence by extending their banking hours in 
the Bank’s branch on Jumeirah Beach Road.

CBD – Jumeirah branch extended the banking hours until 7:00 
pm since 1 September 2012 to offer consumer sales, services, 
and  client inquiries to working people who don’t have time to 
leave their office for a trip to the bank. 

The branch’s new banking hours is 8:00 am until 7:00 pm from 
Saturday to Thursday. It is open for Retail Services, Commercial 
Services, Safe Deposits, and Islamic Banking. 

Drive-in ATM is available for 24 hours for clients to access their 
account any time.

ال�سبت اإىل اخلمي�س
8:00 �س - 7:00 م

SATURDAY to THURSDAY
8:00 am to 7:00 pm

Developing leadership and empowerment 
amongst women in the UAE
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New CBD ATMs 
In its effort to boost and develop its services to eventually cover 
the various parts of UAE, CBD has launched three new ATMs 
at Knowledge Village - Block 8, DNRD Office - Al Ain (Oman 
border), DNRD Office –Al Aweer, Madina Mall, Muhaisanah 4 
(Beirut Street), Dubai Mall –Cinema Parking (Level 5). 

Commenting on this, Jassim Al Tamimi, Head of Direct 
Banking & Alternative Channels at CBD, said: “The launching 
of the new ATMs comes as part of a plan being executed by the 
Bank to provide quality service to its clients. The new ATMs 
represent the most up-to-date and state-of-the-art technology, 
providing many banking services.” 

The Bank’s ATM network now includes more than 160 
machines spread all over the UAE. Al Tamimi added: “We 
have ambitious plans to boost it remarkably during the coming 
years.

The Bank is keen to select appropriate locations outside 
the branches for installing the ATMs, such as government 
organizations, malls, hotels and strategically located petrol 
stations.”

Commercial Bank of Dubai (CBD) salutes femininity, style and 
grace by sponsoring the Abaya Fashion Show 2012.

Rana Al Marzooqi, Director of CBD’s Ladies Banking – 
Shahrazad, said: “CBD’s sponsorship of the Abaya Fashion Show 
embodies the Bank’s commitment to supporting women-focused 
initiatives in the UAE, in general, and CBD’s growing  client base 
of Ladies Banking – Shahrazad, in particular.”

Al Marzooqi added that it was an ideal event for the Bank to 
sponsor as a number of prominent Emirati businesswomen, who 
have achieved remarkable success in different fields, are taking 
part in the show.

“The show is a tribute to the specific capabilities of Emirati 
women and their achievements, thanks to the wise policies of our 
rational leadership,” said Al Marzooqi.

She added: “This event’s sponsorship represents one of the 
numerous initiatives carried out by CBD along the year to 
highlight successful role models for Emirati businesswomen, and 
motivate competent women cadres to enter the business sector.” 

She pointed out that CBD has developed a wide variety 
of banking products and solutions to meet the different 
requirements of women in the country, who range from 
businesswomen to employees and housewives. 

Saluting femininity, style and grace 
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CBD co-sponsors trade finance forum
The 9th Annual Middle East Trade & Export Finance Conference organised by 
EXPORTA, London, was co-sponsored by CBD. The conference attracted the best in 
the field of trade finance with brilliant speakers and delegates comprised of corporates, 
bankers and delivery systems supporters from various parts of the world. Prominent on 
the panel of speakers were our client Safin Gulf, represented by Svitlana Skrypnyk while 
CBD was represented by Lakshmanan Sankaran, Head of Trade Sales & Services.

Global trade is slowing down, and although 
trade finance is stabilising, caution remains 
the watchword in an industry still reeling 
from the effects of the financial crisis. 
Although the global crisis started in the 
financial sector, it had a knock-on effect on 
global trade. By 2009, global trade volumes 
had declined by up to 15% although they 
picked up the next year. “Global trade 
is slowing,” says Lakshmanan Sankaran, 
Assistant General Manager, Head – Trade 
Sales and Services, Commercial Bank of 
Dubai. 
“The World Trade Organisation (WTO) 
reported that following the record-breaking 
14.5% surge in volumes in 2010, world 
trade growth slowed down to a more 
modest 5% in 2011 and to an estimated 
3.7% in 2012.”
While the decline in trade immediately 
after the onset of the crisis was attributed 
to a number of factors, including falling 
consumer demand and increased 
protectionism, the ongoing slowdown this 
year is an upshot of the euro zone crisis and 
the consequent slowdown of demand for 
Trade Finance. 
“Euro zone-induced crisis is significantly 
contributing to the slowdown of demand 
for Trade Finance globally in 2012,” says 
Sankaran. “The withdrawal of European 
banks, especially the French and the 
Spanish, has resulted in a funding shortage. 
Regulatory concerns flowing from Basel II/
III provisions coupled with deleveraging by 
European and US banks, have been sucking 
capital out of the market.”
This lack of capital for trade finance is 
a phenomenon not limited to just one 
part of the world, though. “The trauma 
caused by the recent downgrade of the 
US AAA ratings, rumors of an impending 
downgrade of France’s AAA rating, 
persistent bad news from European Union 
(EU) economies and the tsunami in Japan 
have put more than half of the global GDP 
growth under stress,” says Sankaran.

The changing face of global trade

“The risks remain particularly acute for 
many Asian economies that are still heavily 
reliant on exports to the EU and the US. 
China could be highly exposed through 
trade linkages. Europe and the US together 
account for nearly half of China’s total 
exports. Asia managed to ride out the 
2008-2009 global financial crisis, boosting 
intra-regional trade in the process. But 
today’s global economic slump is more 
severe than before, threatening the solvency 
of developed nations and their financial 
sectors – a fact that makes the scarcity of 
funds for trade all the more alarming,” he 
says.
“Fortunately, some of the countries that 
are the leading engines of growth – such 
as Saudi Arabia, UAE and Qatar – haven’t 
been impacted at all,” Sankaran said. “Oil-
exporting GCC economies are expected 
to have grown between 3-4% in 2011. 
Petrodollar savings flows over the coming 
year are expected to hit $70 billion per 
month. Much of this money will be spent at 

home. Saudi Arabia alone is spending $130 
billion, a staggering 30% of its GDP.”
In this environment, savvy UAE banks 
are growing their share of trade finance to 
capitalise on potential growth. 
The Bank is undertaking a number of 
steps to gear up for future growth. “We are 
working on a few new initiatives like trade 
sales visits by product specialists teaming 
up with the relationship managers and 
trade advisory services to  clients. New 
products for financing exporters both 
under LCs and Open account trade have 
been launched,” says Sankaran.
The Bank is particularly keen to garner a 
bigger share of the UAE’s growing non-oil 
exports market. “I am most excited by the 
prospect of export growth in UAE,” says 
Sankaran. That is indeed great news for a 
sector that has been struggling to cope with 
the slowdown. 
“Dubai has emerged as a ‘gateway’ city 
between Europe and the Far East and is well 
placed to capture the growth momentum,” 
Sankaran said.
Moreover, what’s most encouraging is 
that this growth is expected to further 
gain momentum in the coming years. 
“Notwithstanding the current slowdown, 
global trade is expected to accelerate 
from 2014 and CBD priming itself to take 
advantage of this growing trade and the 
shifting power centre,” Sankaran said.

14



What is the share of trade finance in CBD’s 
books? What are the factors that will push 
for growth?
The share of Letters of Credit, Guarantees, 
and Acceptances as a percentage of total 
assets is approximately 25%. The Bank’s fee 
income is close to 20% and our objective 
is to increase it to 25% in three years-time. 
We are working on few new initiatives like 
Trade Sales visits by Product Specialists 
teaming up with the Relationship Managers 
and Trade Advisory services to  clients. 
New products for financing Exporters both 
under LCs and Open Account Trade have 
been launched. 

Dubai’s economy expanded by 3.4% in 
2011. Most economists are bullish that 
Dubai and the UAE as a whole will 
continue to record a healthy single digit 
growth. Having said that, have you seen a 
pick up in the trade finance? 
I am most excited by the prospect of 
export growth in UAE. In 2010 the non-
oil foreign trade grew 14% year on year 
whereas exports grew a significant 27% 
and re-exports by 26%. The year 2010 also 
signaled the re-emergence of traditional 
growth sectors like logistics, retail, trade 
and tourism. According to one report, 
UAE was the world’s 13th largest exporter 
with $235 billion or 2% of the world’s total 
merchandise exports in 2010, surpassing 
major exporting countries such as India, 
Australia, Brazil and Russia.
Dubai is among the top 10 most popular 
business locations in the world with more 
than half the biggest global conglomerates 
operating offices in the city. Dubai has 
emerged as a ‘gateway’ city between 
Europe and the Far East and as a base for 

Q&A with CBD’s Head of Trade 
Sales and Services

conducting business in places such as Saudi 
Arabia and Pakistan said a report from CB 
Richard Ellis Middle East.

We have seen an amazing shift of economic 
power from the developed world to the 
developing. What are the implications of 
this paradigm shift in the trade finance 
landscape?
Notwithstanding the current slowdown, 
global trade is expected to accelerate 
from 2014, according to a recent study. 
Over the next 15 years, trade in Asia and 
globally is expected to grow 120% and 
86%, respectively. Asia-Pacific’s annual 
trade growth will consistently outperform 
the global average, with the gap widening 
further over the next 15 years, the forecast 
says, while China is expected to overtake 
the US as the world’s largest trading nation 
by 2016.

What are the opportunities that arise from 
this and how is CBD capitalising on these 
opportunities?
Considering Asia is the growth engine, we 
have been focusing on India and China, 
which are also the the largest trading 
partners for the UAE. As a local bank at 
CBD, we have been working on further 
strengthening our correspondent banking 
relationships with banks in Asia and the 
Far East, especially China and India. 
We are also looking at opportunities in 
Africa.

What are the most in demand trade 
finance instruments these days and 
what are the latest instruments that 
you have launched to fit  client needs?
Trade Finance products that are 
in demand are those that improve 
the cash flow cycles both on the 
buying and the selling side. At 
CBD we have been focusing on
•	 Promoting	‘SCF’	Supply	chain	
finance products aggressively 
to clients - because supply chain 
finance directly targets open 
account clients and helps to bring 
them into the bank’s fold
•	 Usage	of	structured	products	like	credit	
insurance and factoring or receivable 
financing or invoice discounting – this 
helps mitigate risk and makes financing 

more attractive to both the bank and the  
client
•	 Automation	of	trade	processes	with	
the objective to achieve some amount of 
paperless environment and STP – Trade 
departments are labour intensive and 
maintaining a large team of staff, multiple 
legacy systems that have little or no vendor 
support – all this come with significant 
fixed costs to the bank

Why is CBD the preferred bank for  clients, 
as far as trade finance is concerned?
CBD Trade Finance is 
highly recognised 
for  client focus, 
commitment to 
fast and efficient 
service. 
The staff are 
consistently 
rated friendly, 
reliable and 
knowledgeable.

To take advantage of the growing 
global trade, CBD has been 
working on further strengthening 
its banking relationships with 
banks in Asia and the Far East, 
especially China and India.
Lakshmanan Sankaran, CBD’s 
Head for Trade Sales and 
Services answers questions 
regarding trade finance in the 
Emirates and in other emerging 
markets.
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What is the 
World Expo?
The Great Exhibition of the Works of 
Industry of all Nations, held in London 
in 1851, inaugurated World Expos as the 
hallmark events of a world aspiring to 
strengthen its connections, to appreciate 
its cultural diversity and to marvel at its 
technological wonders.

Over 150 years later, World Expos continue 
to represent a key meeting point for the 
global community to celebrate diversity, 
share innovations and make progress on 
issues of importance to the world, such 
as the global economy, education for 
sustainable development and improved 
quality of life for all people across the 
planet.

Every five years and for a period of six 
months, World Expos attract millions of 
visitors who will explore and discover 
pavilions, exhibitions and cultural events 
staged by hundreds of participants 
including nations, international 
organisations, companies and civil society 
organisations.

The Paris-based Bureau International 
des Expositions (BIE) is the international 
organisation responsible for overseeing 
the calendar, bidding, selection and 
organisation of World Expos. Through 
its 160 member states, spanning the four 
corners of the globe, it embodies a global 
commitment to engage the public in 
promoting innovation in the service of 
human progress. 

Each World Expo is a powerful catalyst 
for economic, cultural and social 

In November 2011, the United Arab 
Emirates submitted its bid to host the 
2020 World Expo in Dubai. In this formal 
submission to the Bureau International 
des Expositions and its 160 member 
states, His Highness Sheikh Mohammed 
bin Rashid Al Maktoum, UAE Vice 
President and Prime Minister and Ruler 
of Dubai, expressed his support to host 
this global gathering and highlighted the 
theme of the country’s bid – “Connecting 
Minds, Creating the Future”.

The five candidates to host Expo 2020 
are Dubai (UAE), Ayutthaya (Thailand), 
Ekaterinburg (Russia), Izmir (Turkey), and 
Sao Paulo (Brazil). Following a vote by the 
160 BIE member nations, the winning city 
will be announced in November 2013.

transformation and creates important 
legacies for the host city and country, as 
highlighted by the iconic Eiffel Tower, 
which was purposely built to serve as the 
entrance arch for the 1889 Expo in Paris, 
France. 

Most recently, Shanghai 2010 World Expo 
helped transform a heavily industrial area 
at the centre of the city into a thriving 
business and cultural district while also 
bringing its theme “Better City, Better Life” 
to the attention of 73 million people.

The next World Expo will take place 
in Milan, Italy, in 2015 with a focus on 
“Feeding the Planet, Energy for Life”. 

Be part of it.
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