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Our bank has recently published 
its first half 2010 results and I’m 
pleased to inform you that the 

operating profit has increased by 13% 
to AED 675 million, while the net profit 
was 2.3% higher at AED 513 million in 
the first six months of 2010 in spite of 
adding another significant amount to the 
loan loss provisions. Compared to June 
2009, our loan book has reduced with 
3% to AED 28.1 billion as per the end of 
June. However, it is good to know that the 
bank is gearing up for loan growth again 
and this is supported by the fact that 
our customer deposits have grown 3% 
to AED 28.1 billion. Hence our liquidity 
ratios have further improved, while our 
capital base continues to strengthen, 
showing a very solid capital adequacy 
ratio of 20.4%. 

The above is encouraging news and 
I know that CBD is well positioned 
to benefit from the improving market 
conditions in the region and the UAE. 
One of the key focus areas going forward 
will be to improve our cross-sell ratios 
with Al Dana and Personal clients, as 
well as our share of business with our 
Corporate and Commercial clients. 
Looking at existing cross-sell ratios in 
our consumer bank, we should conclude 
that they are too low at only 1.5 products 
sold to each client. You will agree with 
me that it is much easier to sell additional 
products to existing clients as opposed to 
acquiring new clients and that is why we 
should work hard to improve the cross sell 
ratios for our consumer clients. Of course 
we will continue to focus on acquiring 
new Al Dana and Personal clients and the 

upcoming launch of our unique Attijari 
Points scheme, whereby clients will benefit 
from loyalty points across a range of 
products, will no doubt support that effort.

 As far as Corporate and Commercial 
clients are concerned, we have 
built a strong client base in the past 
years, however, our focus has been 
predominantly on lending products. 
In case we are a significant lender to a 
company, I believe it is reasonable to 
ask such clients also for additional fee 
income generating business like trade, 
treasury and cash management services. 
As far as new Corporate and Commercial 
clients are concerned, the bank will look 
especially for companies that are operating 
in the trade and manufacturing sectors, 
thereby targeting companies established in 
the industrial and free trade zones. 

Clearly this drive for additional 
business will not be successful if we 
are not able to keep our existing and 
new clients satisfied. Therefore it is 
crucial that we all commit to the bank’s 
Customer Service Standards, which 
were introduced during the impressive 
Sales and Service Convention last May. 
I would like you all to read this booklet 
and ensure that we collectively adhere to 
the defined standards, which will surely 
help us to become the preferred banking 
partner for our target client segments. 

Let me conclude by wishing you and 
your families a very pleasant and relaxing 
vacation and I hope to see you all back in 
good health and spirit! 

With best regards,
Peter Baltussen

Dear Colleagues,
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His Highness Sheikh Hamdan 
bin Rashid Al Maktoum, 
Deputy Ruler of Dubai 

and Finance Minister of the UAE 
visited the bank’s suite at the Careers 
UAE which was held at the Dubai 
International Conventions Centre in 
March 2010.

Peter Baltussen, Chief Executive 
Officer of the bank, Yaqoob Yousuf 
Hassan, Deputy Chief Executive, 
Senior Management and employees of 
the bank were present at the reception, 
where His Highness praised the bank’s 
participation in the event and its 
continuous efforts in employing and 
training UAE nationals.

CBD was the gold sponsor for 
Careers UAE 2010 as part of its 
continuous efforts to support 
Emiratisation strategy and to attract 
both male and female postgraduate 
UAE nationals to the banking 
industry. 

Careers UAE is the largest 
exhibition giving the UAE nationals 
seeking employment an opportunity 
to meet companies and their 
representatives to get information and 
job applications. The exhibition also 
gives companies a great opportunity 
to meet national cadres and hire those 
who fit the bill.

Yaqoob Yousuf Hassan said: “Our 
participation in Careers UAE 2010 
comes in line with our continuous 
commitment to communicate directly 
with postgraduate national cadres 
from local and foreign universities 
and colleges. We also inform them of 
the job opportunities available in the 
bank and the benefits and advantages 
of joining CBD.”

“According to its role as a national 
pioneer organisation, the bank looks 

at Emiratisation as a strategic option, 
because we believe in the importance 
of attracting nationals and training 
them to hold leading positions in 
different departments and branches of 
the bank,” he added.

Yaqoob Yousuf referred to the 
fact that the Emiratisation plan of 
the bank is based upon qualitative 
increase. He added, “Our aim is 
to achieve effective Emiratisation 
ratios and to contribute to the 
creation of a new and well-prepared 
generation of bankers that benefit 
from an excellent level of training and 
preparedness, which entitles them to 
take on responsibilities and contribute 
effectively towards the bank’s growth 
and prosperity”.

Yaqoob Yousuf explained that the 
bank had achieved one of the highest 
levels of Emiratisation in the banking 
sector of the UAE. “We have achieved 
40% Emiratisation of the total work 
force and it is worth mentioning that 
most of our branch managers are 
Emiratis.”

In recognition of its substantial 
achievements in Emiratisation, 
CBD recently won the 2009 Human 
Resources Development Award in the 
banking sector. 

His Highness Sheikh Hamdan bin Rashid Al-Maktoum 
visits CBD suite at Careers UAE, 2010

His Highness Sheikh Hamdan bin Rashid Al Maktoum was welcomed to the CBD 
stand by CEO Peter Baltussen
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CBD Operating Profits up 12.8% over H1 2009
The Bank’s first half 2010 operating 
profit has risen an impressive 12.8% to 
AED 675 million compared to AED 599 
million in the same period of 2009.

The Bank’s net interest income of 
AED 695 million was 7.3% higher than 
the same period of last year. Fees and 
commissions, investment income and 
other income for the first half of 2010 
were 15.4% over the same period of last 
year. The net profit, after collective and 
specific provisions for non-performing 
loans, amounted to AED 513 million 
as compared to AED 502 million a year 
earlier, representing a 2.3% growth.

The Bank reported total assets of 
AED 37 billion, slightly higher than 
last year-end. Loans and advances of 
AED 28.1 billion have registered a 
marginal drop of 0.9% compared to last 
December, reflecting the subdued credit 
environment, while customer deposits 

of AED 28.1 billion were marginally up 
by 0.5% when compared to last year end. 
As a result the Bank’s liquidity position 
remained strong with an advance to 
stable resources ratio of 90%. CBD’s Tier 
1 capital ratio stands at a high 15.4% 
and it’s capital adequacy ratio (CAR) is 
solid at 20.41% as per BASEL II (Pillar 1 
& 2), substantially surpassing than UAE 
Central Bank’s minimum requirement 
of 12%.

In line with the Bank’s prudent risk 
management policies, loan impairment 
charges for the six month period under 
review reached AED 179 million. This 
amount includes additional collective 
provisions of AED 35 million, resulting 
in total collective provisions amounting 
to 1.3% of total performing loans. Non-
performing loans represent 3.1% of total 
gross loans and are covered up to 98.3% 
by provisions.  

Commenting on the results, Mr. Peter 
Baltussen, CEO said, “In the second 
quarter of 2010 CBD has continued to 
perform well and the Bank has achieved 
strong financial returns as evidenced 
by the high return on average equity of 
19.3%, and a 2.8% return on average 
assets (ROAA), both ratios among the 
highest in the country.”

He added, “The Bank’s liquidity 
and capital adequacy ratios remain 
strong and the constant build up in 
provisioning levels has enabled us 
to confidently face uncertain credit 
conditions. Our operating expenses 
increased by only 1.5% compared 
with the corresponding period, which 
in combination with our increased 
revenues have resulted in a cost to 
income ratio of 28.4%, well below the 
market average, which clearly evidences 
the Bank’s efficiency.”

	•	Operating	Profit	was	AED	675	Million	
(+12.8%).

	•	Net	profit	for	H1	2010	amounted	to	
AED 513 Million (+2.3%).

	•	Net	Interest	Income	was	AED	695	
Million (+7.3%).

	•	Other	Operating	Income	was	15.4%	
over the same period last year.

	•	 Cost	to	Income	Ratio	healthy	at	28.4%.
	•	 Total	assets	stood	at	AED	37	Billion	

(+0.5%), Loans and Advances 
at AED 28.1 Billion (-0.9%) and 
Customers’ Deposits at AED 28.1 
Billion (+0.5%). 

	•	 Advances	to	stable	resources	ratio	at	

90.4% (UAE Central Bank limit is 
100%). 

	•	 Total	Collective	Provisions	amounting	
to 1.3% of Total Performing Loans.

	•	The	non-performing	loan	ratio	stood	
at 3.1% while the coverage ratio for 
non-performing loans stood at 98.3%. 

	•	 RoAE	and	RoAA	stand	at	19.3%	and	
2.8% respectively.

	•	 Capital	adequacy	ratio	BASEL	II	was	
20.41%, (UAE Central Bank minimum 
is 12%).

	•	 Tier	1	Capital	Ratio	stands	at	a	high	of	
15.4% (UAE Central Bank minimum 
is 8%).

CBD KEY FINANCIAL HIGHLIGHTS FOR H1, 2010

Peter Baltussen, our Chief Executive Officer, was conferred 
with the prestigious title of “CEO of the Year – Banking and 
Finance sector” at the 7th Middle East CEO 
of the year awards ceremony held at Burj Al 
Arab, Dubai.

Peter Baltussen was selected by an 
experienced panel of international judges 
based on clear parameters, such as effective 
leadership and commitment, measurable 
long term results and sharing best practice 
knowledge and expertise related to all the key 
facets of the organisation.

Mr. Baltussen gracefully credited the 
achievement to his outstanding management 
team upon hearing the news of the Award. He thanked the 
organisers and judges for the Award which he considers as 

validation of the commendable job done by his people. 
He added: “A successful leader possesses a clear strategic 

vision, as well as the will, energy and ability to 
engage and motivate his or her people to achieve 
the organisation’s aspirations. Commercial Bank of 
Dubai would not have achieved all of its successes 
without the concerted efforts of its management 
team and its employees. I would also like to thank the 
Bank’s clients, shareholders and the Bank’s Board of 
Directors for their continued trust and support.” 

The organisers, Middle East Excellence Awards 
Institute was established as a platform to recognise 
and honour the outstanding achievements of leaders 
and organisations who have contributed to the 

remarkable growth and development of the regional and 
global economy.

Peter Baltussen conferred “CEO of the Year” Award 
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As part of the constant efforts aimed 
at strengthening its relationship with 
its customers, the Bank hosted a 
seminar on “Islamic Banking” at its 
Head Office recently. 

While addressing the guests at 
the opening of the seminar Nabil 
Tayyeb Khoory, Head of Islamic 
Banking said, “Customers have 
always been CBD’s first priority and 
we believe hosting such seminars 
provides value added information 
to our clients. With the growth of 
Islamic banking institutions in the 
world in general and in the region 
in particular, it is imperative to 
keep our customers updated on 
all relevant developments in the 
industry. Moreover, we aim through 
these seminars to cement ties that 
bind us to our customers.” 

The seminar was addressed 
by Dr. Hussein Hamid Hassan, 
Chairman of Attijari Al Islami Sharia 
Supervisory Board. Dr. Hassan also 
heads the Sharia boards of a number 
of other Islamic banks and financial 
institutions.

In the seminar, Dr. Hussein 

highlighted upon the development of 
the Islamic banking Industry in the 
past decade, which many industry 
observers believe has surpassed the 
development of conventional banking. 
He also added that Islamic banks are 
now able to cater to the financial needs 

of corporate and consumer clients. 
Nabil added: “We are delighted 

with the presence of our customers 
which indicates their interest in 
the seminar and in identifying 
how Islamic banks work and their 
advantages.”

Seminar highlights advantages of Islamic banking

Fifth annual Ideas Arabia conference sponsored by CBD

Dr. Hussein Hamid Hassan, Chairman of Attijari Al Islami Sharia Supervisory 
Board with Mr. Mohammed El Shazly at the seminar

The Bank was a silver sponsor of the fifth Ideas 
Arabia conference held at the Grand Hyatt, Dubai 

in April 2010. The conference was held under the 
patronage of H.H Sheikh Ahmed bin Saeed Al 

Maktoum, the honorary sponsor of Dubai 
Quality Group (DQG), President of Dubai 
Civil Aviation and the Chief Executive and 
Chairman of Emirates Airline group.

Under this year’s theme – ‘Innovation: 
It is up to you’ - the three day conference 
started off with a day of presentation in 
Arabic followed by two days of presentations 
in English conducted by experts in the field 
from around the world. 

Ideas Arabia is a non-profit “sub-group” 
of the DQG. Its main aim is to assist local 
organisations to start and develop their own 
“Suggestion Schemes” strategies. 

These schemes are initiated to spread 
awareness and encourage employees to 
contribute towards the development of their 
organisations by submitting innovative 
ideas and to get these ideas recognised and 
implemented, for which they are rewarded.

His Highness Sheikh Ahmed bin Saeed Al Maktoum, the honorary 
sponsor of Dubai Quality Group (DQG) presents the award to Mrs 
Feryal T Hafez of CBD at this year’s conference
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CBD sponsored the second leg of Meydan’s double-header 
weekend of racing on February 19th, in conjunction with 
Al Fahidi Fort. The highlight Group Two contest was run 
over 1600 metres for a prize purse of US$250,000 and was 
won by Frankie Dettori for Godolphin.

Yaqoob Yousuf Hassan, Deputy Chief Executive said: 
“We, at Commercial Bank of Dubai are delighted and 
proud to be a regular patron of the prestigious and much 
awaited Dubai International Racing Carnival for the 
fourth consecutive year. 

This magnificent event has gained a lot of traction and 
recognition locally as well as internationally over the years. 
Based on CBD’s vision that its role is not limited to just 
being a financial institution, social responsibility has been 
among one of the bank’s top priorities. 

As a responsible corporate citizen, we believe in 
giving back to society by supporting community 
relations and sponsoring social, educational, cultural 

and sports events directed at the welfare and 
development of the country.

On behalf of the Bank, I would like to take this 
opportunity to thank Dubai Racing Club and Meydan for 
welcoming us to partner with them. Last, but not the least 
we wish the Dubai International Racing Carnival great 
success at its new magnificent venue Meydan with the 
hope that race fans and their families enjoyed this year’s 
racing season.”

Meydan’s Chairman of the Board and CEO Saeed 
Humaid Al Tayer said: “CBD has been a loyal supporter of 
racing in the UAE over the years, and we are thankful for 
their generous support.

“Last week’s races saw impressive results from our 
local stables, as well as South Africa, Turkey and Ireland 
registering stellar performances. It’s a taste of things to 
come and I am sure Commercial Bank of Dubai will be 
rewarded with this exciting race meeting.”

CBD banks on success at Meydan racecourse
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CBD launches “Attijari Points Program”
Pursuant to the Consumer Banking strategy to focus 
on the preferred Al Dana and Personal Plus segments 
through innovative and rewarding offerings, CBD has 
unveiled the “Attijari Loyalty Points Program”. It is a 
program designed to reward our loyal clients from 
preferred segments when they use/sign-up for nearly all 
Consumer Banking Products. 

The initiative is designed to move from a product 
based strategy to a long term relationship based 
strategy. Our aim is to become the most preferred 
bank of our customers across all products. And, at 
the same time to enhance our loyal customer base, 
acquire deposits, increase investments, acquire 
consumer loans, increase credit card usage and boost 

cross-selling with both existing as well as new target 
segment customers.   

It is CBD’s unique way to recognise, acknowledge 
and reward loyal customers to strengthen relationships 
and attract new High Net Worth Individuals (HNWI) 
to facilitate business development from the preferred 
market segments.

Customers will be enrolled automatically under this 
program upon attaining product based eligibility and will 
be offered a wide range of redemption options including 
conversion of Attijari Points to Skywards Miles.

CBD is proud to have developed this powerful tool 
to reward its loyal customers and expects it will further 
drive our Consumer Banking business forward.

Electronic Banking: the latest update
The bank recently added four new facilities to its 
already existing Attijari Online Banking. These 
include online payment of DED (Dubai Department 
of Economic Development) fees, recharging of Salik 
accounts, more security features for online banking and 
self-registration.

With the new facility of paying DED fees and 
recharging Salik accounts online, all CBD account 
holders with access to Attijari Online Banking can now 
pay their DED fees and recharge their Salik accounts 
online with a click of a button. The procedure is simple, 
flexible and convenient.

The Bank has now enhanced its Attijari 
Online Banking’s security and safety levels 
by implementing security measures which 
include security questions, a security code sent 
via SMS and a security token for advanced 
services. These new facilities allow customers 
access to their accounts and they can perform 
financial online transactions in a secure 
manner.

The recently introduced Attijari online self 
registration service allows one to create one’s 
own access requirements without having to visit 
a branch.

“CBD aims at serving customers in a modern 
fashion and to keep up with their banking 
needs through the provision of technology for 
performing their transactions around the clock, 
without the restriction of official working hours 
or visiting branches. The implementation of 
these new services are in line with the bank’s 
strategy in utilising the latest technology 
in order to provide the best services to our 
customers,” said Mahmoud Hadi - General 
Manager, Systems and Operations.

Your Opinion is Important to us!

Thanks, Editorial Team

We value your opinion. If you have any suggestions or comments regarding the newsletter, 
please do not hesitate to send them to any of our Marketing and Corporate Communications 
Department's staff.
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More chip, more card, more secure
CBD commenced the year with the launch of its first 
ever microchip embedded credit cards, making our cards 
more secure than the magnetic stripe cards. Since then, all 
existing magnetic stripe credit cards have been replaced 
with chip cards.

Furthermore, the re-launch was seen as a fantastic 
opportunity for the bank to reconnect to clients in various 
segments. In fact the entire suite of CBD credit card 
products have been redesigned, with special emphasis 
placed on packaging, collateral etc. For instance, our top 
Al Dana clients receive their elegant ‘Concentric Circle’ & 
‘Fan’ World MasterCard, Visa Infinite & Islamic Cards in 
specially designed packages. The packages are 
then personally delivered to our Ultra HNW 
clients by our Relationship Managers. 

To add to this is the wide range of value 
added benefits such as the conversion of 
existing Attijari Points to Skywards miles, 
free access to airport lounges with the 
Priority Pass cards as well as access to 

complimentary Diamond Air and Concierge Services 
respectively.

During the re-launch Faisal Galadari, General Manager - 
Business Group, stated that: “We are proud to consistently 
present our clients with the highest quality of service available 
in the global market. The re-launch of the entire suite of 
credit card products reflects our bank’s commitment to offer 
our customers the latest in card and security solutions .”

Some of its existing cards include World MasterCard, 
MasterCard Gold, Visa Infinite, Visa Gold, Visa Classic, 
Visa E-Tijari Web Card, Visa Rateb Card and also E- 
Commerce Payment Gateway Services.

This summer CBD MasterCard 
cardholders have the chance to 
take part in the “MasterCard 
Mokafa’at”, a program developed to 
show appreciation to MasterCard 
cardholders in the UAE. It’s a 
weekly draw that rewards use of a 

CBD MasterCard. In order to be 
eligible, cardholders simply need 
to make travel-related purchases 
such as booking air tickets, hotels 
or even renting a car with their 
UAE-issued MasterCard credit or 
debit card.

To enter the draw, cardholders 
simply need to send an SMS 
with their name and transaction 
amount to 3902 (Etisalat) or 4479 
(Du) to stand a chance of winning 
a five star weekend in the UAE 
every week.

Make the most of your CBD MasterCard this summer

Under the bank’s Attijari points scheme one of the many 
redemption options open to CBD cardholders is that of 
converting Attijari points to Skywards Miles.

And, the beginning 2010 heralded the beginning of 
an exciting new phase for Skywards members. Emirates’ 
loyalty scheme has now evolved into a more modern, 
sophisticated and personalised programme. 

Skywards remains one of the few frequent flyer 
programmes offering miles on all fares, while now 
distinguishing between discounted and higher fares. Tier 
qualification will become more flexible and more reward 
options will now be available.

Skywards has been completely revamped to offer 
more rewards than ever. Just some of the enhanced 
benefits are:

The number of Miles earned is now based on the type 
of fare purchased, either ‘Skywards Flex’ or ‘Skywards 
Saver’. Bonuses have increased - to 75% for Business 
Class and 150% for First Class.

Earning Miles is based on easy to identify geographic 
zones - this means earning a specific number of Miles for 
flying between zones. 

Further, Miles are calculated from where a journey 
begins and ends, and credited when a destination is 
reached. For example, if travelling from London to 
Sydney, you will receive your Miles upon reaching 
Sydney, rather than after each individual flight.

The new and unique ‘Skywards Miles Accelerator’ will 
offer a special selection of flight bonuses throughout the 
year, offering the opportunity to earn more Skywards 
Miles and enjoy even greater rewards. 

Plus, as one of the few programmes allowing upgrades 
on any fare, the Miles required to upgrade to First Class 
and Business Class will now be linked to the type of fare 
purchased.

To see the full list of benefits, and to learn how 
to maximise the Miles you earn and spend, visit            
www.skywards.com.

Earn Skywards Miles with your CBD Card
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CBD and Commerzbank (Germany) signed a Memorandum 
of Understanding (MOU) on the basis of the existing good 
relationship and the prospects for further growth in economic 
cooperation, development and business opportunities between 
Germany and UAE/ Dubai. 

The MoU was signed by Mr. Peter Baltussen and Mr. Faisal 
Galadari from CBD and Mr. Peter Werner, Head of Financial 
Institutions Middle East, Commerzbank Germany Mr. Marcos 
Krepel, Senior Relationship Manager, Financial Institutions, 
Commerzbank DIFC

The move is a formalisation of the existing Commerzbank 
and CBD business relationship. The two parties now recognise 
other as the preferred banking partners for cooperation and 
alliances in the financial, commercial and investment fields in 
Germany, European Union countries and in the UAE/Dubai.

Prior to this agreement being signed, CBD had earlier signed 
a Memorandum of Understanding (MOU) with UniCredit 
Group, Italy. The agreement was signed on the basis of the 

existing outstanding relationships and the prospects for further 
growth in economic cooperation, development and business 
opportunities between the countries (Austria, Germany, Italy 
and CEE) and the UAE/Dubai.

By recognising each other as preferred banking partners 
UniCredit and CBD aim to ensure involved customers of an 
internationally oriented, straightforward, timely and economic 
access to banking services to be carried out by a partner bank.

The agreement was signed by Mr. Hassan Al Redha and Mr. 
Majithu Shajimon from CBD and Unicredit Italy’s Mr. Gabriele 
Simonetti, Head of Global Financial Institutions, Mr. Mario 
Sabato, Head of Cooperation Agreements, Transactional Sales 
& Trade Services, Global Transaction Banking, Corporate & 
Investment Banking.

The parties, by entering into these MOU’s, wish to evidence 
their mutual intention to enhance cooperation, coordination 
and alliance in relevant activities and envision that these may 
involve various activities for each party.

CBD signs three important new MoU agreements

International Islamic Trade Finance Corporation (ITFC – Saudi Arabia) and CBD also recently signed a Memorandum 
of Understanding (MOU).

The purpose of the MOU is to provide for ways and means of ensuring close cooperation and coordination of efforts 
between ITFC and CBD in the implementation of the ITFC’s trade related operations in an efficient and cost effective 
manner. The parties will cooperate, in promoting trade operations in the UAE in particular, enabling ITFC clients to 
approach CBD for opening letters of credits required under ITFC financing agreements. 

The MoU was signed by Mr. Peter Baltussen from CBD and Dr. Waleed Al-Wohaib, Chief Executive Officer, ITFC 
(pictured above, centre).

ITFC and CBD sign cooperation agreement

Commercial Bank of Dubai has signed a number of important Memorandums of Understanding (MOUs) with 
international partners during the past three months. The MOUs are a part of the bank’s plans for extending its 
reach in the international markets and consolidating its position in the local market with the help of global partners.
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CBD supported this year’s 12th Sheikha Latifa bint 
Mohammed Childhood Creativity Award in line with 
the bank’s mission to support and encourage educational 
activities and creative talents in children.

HH Sheikh Saeed bin Mohammed bin Rashid Al 
Maktoum honoured the sponsors and presented them 
with awards and letters of appreciation during a ceremony 
held in May. The award ceremony was attended by VIPs, 
managers of local and organising authorities, judges of the 
competition and parents of the winning children.

The Sheikha Latifa Award for child creativity was set up to 
develop the creative faculties of children and to encourage 
talented youth. The awards are divided into two groups - 
regular children and special needs children, both within the 
age group of eight to 18 years. The award is given in number 
of areas like creative writing, research, arts, media as well as 
scientific and electronic innovation.

Yaqoob Yousuf Hassan, Deputy Chief Executive said: 

“No doubt that supporting the local community and the 
constructive projects that contribute to the UAE’s progress 
is one of the Bank’s priorities, in particular the projects that 
support the children’s creativity and develops their talents.”

CBD supports 12th Sheikha Latifa Children’s award

The bank recently sponsored the “Turning Challenges 
into Opportunities” forum, which was held under 
the patronage of UAE Central Bank, and organised 
by the Union of Arab Banks, in cooperation with the 
International Arab Bankers Association, in March 2010, 
at the Raffles Hotel in Dubai.

The high profile forum came at a time when the ripples 
of the global financial crisis were still being seen, ushering 
in myriad challenges in most countries across the globe.

The forum defined the challenges created by the world’s 
financial crisis and considered the opportunities that 
have arisen, particularly for Dubai which still enjoys an 
advantageous investment climate when compared with 
other countries in the region and beyond.

The forum also focused on a number of issues 
including the role of the media in crisis management, 
challenges and opportunities analysis, strategic analysis 

for companies in light of the crisis, strength and 
weakness points, lessons learned from the international 
experience in managing crises to support and enhance 
the economic performance, assess compliance with the 
rules of corporate governance and risk management, 
especially in relation to real estate finance risk and state 
ownership of economic enterprises.

‘Turning Challenges into Opportunities’ forum 
sponsored by CBD

The Sheikh Mohammed bin Rashid Al Maktoum Centre 
for Cultural Understanding recognised the bank’s role in 
the third Creative Pioneers Festival, an event that aims to 
develop youth skills, preparing 
a generation armed with both 
science and culture and to 
contribute to building a truly 
charismatic national character.

The festival, held this year under 
the theme “A drop is the start of 
the rain”, aims to enhance pride in 
religious spirit, ethics and to foster 

teamwork and team spirit as a tool in building the nation 
and ensuring its continued development.

The festival, which attracted an audience of female 
university and high school students, 
showed collective art works for 
appreciation.

The event seeks to achieve its goals 
through a program that offers promising 
female students a lively atmosphere in 
which to explore and develop their skills 
and talents, in the pursuit of excellence, 
as well as to foster creativity of spirit.

Bank honoured for role in building national character
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   Specially designed for
our most distinguished clients

CBD World MasterCard

  Unlimited access to Marhaba and VIP airport lounges worldwide
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Employees of the Quarter Q1, 2010
It always helps to enhance productivity 
and increase motivation sometimes even 
with little words of appreciation or 
rewards of some kind. It is a proven 
prescription by management experts 
that emphasising appreciation, 
recognition and building a sense of pride 
and loyalty is often more effective than 
just increasing monetary reward. It has 
become more of a necessity than simply 
just good practice in many organisations.

With this in mind, CBD recognises 
the need to incentivise their employees 
on a regular basis to build a strong and 
rewarding environment. This is 
expected, in the long run, to help 
employees to excel in their 
performance – and to surpass the 
capabilities of their competitors in 
quality, innovation and value.

The EOQ (Employee of the Quarter) 
and EOY (Employee of the Year) 
programmes aim to reward employees 
who have made outstanding 
contributions to the bank and displayed 
model behaviour defined by the bank’s 
values by going the extra mile in their 
daily responsibility.

The guiding principles of EOQ and 
EOY – ‘The Four C’s’ - are primarily 
categorised as CBD Values: Clients First, 
Consistent High Quality, Co-Operation 
and Teamwork and Capability 
Enhancement Through Learning and 
Empowerment. 

There are two reward categories, 
Employee of the Quarter (EOQ), 
Employee of the Year (EOY). In all 
cases a certificate and letter of 
recognition is given, along with 
guaranteed coverage in this publication, 
‘Attijari Al Youm’, and Zoom. 

For the awards, a gift voucher worth 
AED2,500, AED5,000 and AED10,000 is 
given and, depending on the type of 
recognition, either a silver, gold or 
platinum plaque engraved with the 
name of the outstanding member of staff 
is awarded. Finally, recognition is made 
during the annual staff gala dinner. 

For the first quarter of this year the 
winners awarded under the EOQ 
scheme were…

Chandresh C.Vasa 
Head of Finance Operations & Disbursement 

Chandresh was commended for his 
cooperation with Branches and HO 
Staff/ Departments. In particular it was 
noted that for all their enquiries, he was 
able to answer efficiently and within the 
requested time frame.

Chandresh said: “For us to succeed and 
prosper, it is imperative that we stay 
highly motivated by immersing ourselves 
in sources of inspiration. This award is 
exactly what I got at CBD. It encouraged 
me to move ahead, believe in myself, have 
conviction in my beliefs and have the 
confidence to execute those beliefs.”

Hamad Juma Al Mas 
Branch Business Manager/Jumeirah Branch

Hamad is committed to excellence and 
has been recognised for his continuous 
efforts to go beyond the expectations of 
his superiors in exhibiting CBD Values. 
Hamad has demonstrated his loyalty and 
his consistent efforts to go the extra mile.

Hamad said: “When I received the news 
via email I was one of the employees to 
have been selected for an EOQ award, I 
felt very happy. I also feel that this 
recognition means that I am moving in 
the right direction to achieve greater goals. 
I will continue to maintain this level. I 
would like to thank everyone who 
contributed to this honour - especially the 
management and staff of the Jumeirah 
Branch.”

Kumar Subramanian
Team Leader Corp. Credit Appraisal

Kumar is another member of staff 
rewarded for his commitment to 
excellence and his willingness to go 
above and beyond the expectations of 
his superiors in exhibiting ‘The Four 
C’s’.

Kumar noted that: “It is an honour to 
be chosen as an EOQ among so many 
very good performers in the Peer 
Group in Credit. I believe service level 
and efficient delivery channels are key 
to any organisation’s success and more 
so in the banking industry. To be 
recognised as an EOQ, serving the 
internal customers of CBD gives me 
great satisfaction and is a motivating 
factor to reach higher levels.”

Samah Farouk Imam Abdul-Hay
Verifier Trade Service Centre-HO

Samah is commended as one of the most 
dependable hands in the Trade Services 
Centre who has shown consistency at all 
times in her work by going the extra 
mile.

Samah said: “I am honoured to receive 
this award and I feel the responsibility to 
uphold the expectations that accompany 
such an honour. This award enriches my 
feeling of being a staff member of TSC 
(Trade Services Centre) and adds to my 
encouragement and motivation to 
further enhance my career within the 
CBD family.”

By Feryal T Hafez - Internal HR Consultant, Employees’ Engagement.
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In these hi-tech days in which 
we all now live, it’s essential to be 
online - whether it’s for shopping, 
emailing or banking. But how can 
you be sure that your time spent 
online is truly secure?

Nowadays most Internet banking 
is automatically conducted over 
a relatively safe kind of Internet 
connection called Secure Socket 
Layers (SSL), and the banks 
themselves have high security, 
which is rarely breached, but the 
weak link is your own personal 
computer. 

If you bank through your home 
PC, you’ll need to learn more about 
security. It’s pretty much essential 
that you run anti-virus software 
and a firewall to keep out hackers. 
You’ll also need the latest version of 
your operating system.

How do you know that the 
website is secured? 
Look for https:// in the URL and 
not http:// when you login.
•	 Ensure	that	you	logout	properly	

after every Internet banking 
session - don’t just close the 
browser. 

•	 Never	leave	your	computer	
unattended when you are conducting 
your Internet transactions. 

•	 If	you	are	unsure	of	the	security	
of the computer, do not use it for 
Internet banking transactions. 

•	 Use	an	anti-virus,	anti-spyware	
and personal firewall and keep it 
updated. Some of this software 
are freely available on the 
Internet. 

•	 Ensure	that	your	PC	and	browser	
are updated with the latest 
patches/fixes. Use the Automated 
Update feature.  

•	 Retype	the	website	address	to	
surf or use your Bookmark. 

•	 Do	not	respond	to	emails	asking	
for personal information, log 
in information or on changing 
password notification. Report to 
your bank. 

•	 Always	check	your	account	
balance/statement to ensure that 
no unauthorised withdrawal has 
taken place. 

•	 When	visiting	your	Internet	
banking site, always check that 
the date and time, matches the 
date and time when you last 
signed in. 

Good and bad passwords
Passwords are the weak point of 
security. Special programs exist to 
crack passwords. The passwords 
that most people use can be 

cracked in a few minutes - a recent 
figure was 80% within 18 minutes!

If you want a high security 
password, here are the rules: 
•	 Don’t	use	any	word	that	can	be	

found in a regular dictionary. 
•	 Don’t	use	any	name	that	can	be	

found in a dictionary of names. 
•	 If	you’re	allowed	to,	include	at	

least one special character (like 
%?!@#) 

•	 Include	at	least	one	numeral	
(1,2,3,4 – 9) 

•	 Include	at	least	one	capital	letter,	
preferably not the first letter. 

•	 Don’t	use	any	numerals	that	
relate to your birthday or other 
personal information. 

•	 For	ultimate	security,	use	the	
maximum number of characters 
allowed. 

•	 Change	your	password	regularly	
- at least once in 3 months. 
Here’s an example of a medium 

security password.
2@Ack   >>>> This can easily be 

remembered as “To attAck”.

And, to check how strong your 
password is – try the URL below.
https://www.microsoft.com/protect/
fraud/passwords/checker.aspx?WT.
mc_id=09Ho
Happy surfing!

Jassim Al Tamimi, Head of Direct Banking and Alternative Channels, considers how to make sure your online 
experience is truly safe and absolutely secure.

 Special feature Online Safety Tips

CBD participated in the awareness session held by Emirates Institute for Banking and 
Financial Studies in April, 2010 for 120 high school students.

The bank’s participation comes in line with its strategy to attract nationals to take up 
employment in the banking sector and to support the government’s initiatives aiming at 
emiratising the banking sector.

Aliya Al-Taheri, Head of Employee Development and Hussain Ali Al Balooshi, 
Business Partner – Human Resources Administration Department (pictured right)
delivered a presentation about the banking sector, the jobs available, why the banking 
sector might be considered as a career, as well as what the banking sector offers its 
employees.

Essa Ali Al-Zaabi, Deputy General Manager at EIBFS noted the success of the event 
and thanked the bank for its involvement: “Thank you again,” he said, “and we will 
definitely work with you again on similar initiatives in future.”

CBD hosts awareness session for students
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The bank convened its Annual Sales and Service Convention for its sales personnel recently at Mina A’Salam Hotel in 
Dubai. Over 400 guests comprising Senior Management members, Branch Managers, Sales and other frontline staff 
attended the convention.

CBD organises Sales and Service Convention

“The Sales & Service Convention is aimed at setting key 
business directions as well as motivating the sales teams 
in the Bank to achieve the sales and business targets,” said 
Faisal Galadari, General Manager – Business Group. “The 
convention also serves as an effective forum for Management 
to convey the Bank’s key business directions and expectations 
as well as provide a platform for constructive feedback on 
market conditions and the competition.”

The convention started with a presentation by Peter 
Baltussen, CEO, in which he reviewed the bank’s latest 
financial results. He stressed that the good performance 
reflects the success of the bank’s strategy in offering 
innovative products and services of high quality to all its 
client segments and thanked all staff for their commitment 
and sincere efforts.

In line with the convention theme “Towards Greater 
Heights”, Frans Jan Burkens, Head of Consumer Banking, 
spoke about the importance of customer service in which 
he urged the participants to constantly adhere to the 
service standards set by the Bank and exceed customers’ 
expectations. A brand new set of Service Standards were 
discussed and handed out in a booklet to all staff. 

This was followed by announcing the launch of the 
Attijari Loyalty Points Program, a new rewards program 
across all CBD’s products, which is structured to reward our 
customers’ loyalty and motivate the sales team to achieve a 
higher level of performance in selling CBD’s products.

The large central piece of the convention was a hugely 
successful Trade Fair. During this Trade Fair all CBD 
Products & Services were displayed to Branch and Sales staff 
in an interactive manner with plenty of demonstration and 

live action happening at the different kiosks. The aim was 
to learn about the latest developments in the Bank, and for 
staff to ask as many questions as they like from all experts 
that were presenting their respective products and services, 
and network amongst one another. 

The program concluded with Dimis Michaelides who 
came all the way from Cyprus to inspire the sales people in 
a very educational as well as entertaining way. Michaelides 
combined his unique experience as a business executive and 
creativity leader with his talents as a speaker and magician to 
demonstrate how the bank can grow to reach greater heights. 



16

Attendees at the annual Commercial Bank of  Dubai Sales and Service Convention, 2010
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Attendees at the annual Commercial Bank of  Dubai Sales and Service Convention, 2010




