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Message from the CEO
Dear Colleagues,
 
First of all, I would like to congratulate all 
of you on the occasion of the Holy Month 
of Ramadan.
 
As you will have seen on Zoom or in the 
press, our bank’s results for the first 6
months of 2009 have been published. The
bank recorded an operating profit of nearly
AED 600 mln, 3% higher than in the same 
period last year, while the net profit for the
first half-year of 2009 decreased with 11% to
AED 501 mln. The net profit of the second
quarter in 2009 amounted to AED 268 mln, 
14% higher than the first quarter of 2009 and
10% below the second quarter in 2008. In 
light of the present economic circumstances 
I believe that we have achieved solid results 
and what is especially encouraging is the 26% 
higher net interest income in 2009 compared 
to a year earlier. On the other hand we have 
significantly increased the provisions for
non performing loans to AED 75 mln for 
the first 6 months of 2009 compared to
AED 37 mln in the same period in 2008. 
Although the quality of our loan portfolio is 
among the best in the UAE banking sector, 
the economic slow down is also affecting
some of our clients and as mentioned in 
some of my previous communications to 
you we need to stay very close to our clients 
in order to help them steering through these 
challenging times.
 
As per June 30, 2009 the loans and advances 
have increased with only 2% to AED 29 
bln since December 2008, which reflects
our strategy to slow down our loan growth 
compared to previous years in view of the 
weaker market conditions. We have been 
focusing strongly on ensuring that the 
daily cash flows and savings of our clients
are deposited with our bank, as we aim to 
increase our share of wallet and cross sell 
ratios. We believe it is fair to ask clients 
to increase their deposit levels with us, 
especially when we are supporting them with 
a significant part of their lending needs. As a
consequence of this our customer deposits 

have increased with 5.5% since the end of last 
year to AED 27.2 bln and going forward we 
will continue our efforts to further increase
our deposit base.
 
Supporting the continued growth of our 
bank, I’m pleased to note we have recently 
inaugurated our fourth Attijari Al Islami 
branch in Sharjah, while a new Al Dana 
Wealth center was opened in our Sheikh 
Zayed Road branch. For the remainder of 
the year we are planning to open our new 
branches in Al Quoz and Um Suqeim, as 
well as the Al Dana Wealth centers in Ajman 
and Ras al Khaimah. As we are putting more 
focus on targeting the affluent clients, it is
also encouraging to note that the recent client 
satisfaction surveys show that specifically the
more affluent clients are more satisfied with
our service levels. Clearly this is a result of 
the improved skills of our people, enhanced 
product range, reduced turnaround times 
of our key processes and the further 
optimization of our centralization efforts,
allowing branch staff to have more time for
their clients.
 
Although it seems that the pace of economic 
contraction as a result of the financial crisis
has slowed down, we should expect that 
the recovery process will take time. I’m 
however confident that Commercial Bank
of Dubai will be able to navigate through 
this economic downturn and will remain 
one of the strong pillars of the UAE banking 
system. On behalf of our Board of Directors 
and the Senior Management, I would like 
to thank all of you who have contributed to 
these solid results.
 
Ramadan Kareem!
 
With best regards,
 
Peter Baltussen        
Chief Executive Officer
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On the occasion of its 40th anniversary, the Management 
of the Bank launched a special logo commemorating its 
40th anniversary and announced series of activities and 
promotions during a celebration held at the bank’s Head 
Office for its employees.
 
Peter Baltussen, CEO of the bank was delighted on the occasion 
and said, “Four decades have lapsed since the inception of this 
monumental economic icon, during which CBD has achieved 
several accomplishments. Our sincere thanks to the trust 
placed by our customers, shareholders, and the endeavors of 
the bank’s dedicated and loyal staff.”
 
“Since its inception, the bank has played a vital role in 
developing the UAE economy and keeping abreast of 
all economic and social developments witnessed by the 
UAE, which assisted the UAE to spearhead the emerging 
economies within a record time, in addition to financing huge
projects in different economic sectors. From a 10-employee 
establishment with AED 10 million capital in 1969, CBD is 
now a very prestigious banking institution comprising 26 
branches, over1200 employees and assets totaling to AED 36 
billion”, he added.
 
The celebration witnessed the launch of the special 40th
anniversary logo and a display of sand pictures reflecting the
bank’s journey in its 40-year lifespan. The celebration also
included a draw that saw 40 winners amongst its employees.
 
“The bank has faced numerous challenges during these four
decades, but it has managed to overcome all obstacles, attained 
remarkable success and is ranked among the best banks in the 
UAE. We truly believe that the bank will make it through the 
current crisis and will mark a new achievement”, concluded 
Peter Baltussen.

Commercial Bank of Dubai 
celebrates its 
40th Anniversary
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The “Old Town Branch” was officially inaugurated by Peter
Baltussen,  Chief Executive Officer of CBD along with other
senior executives of the  bank. This branch strategically located
in the Souq Al Bahar in the Old Town (in the proximity of Dubai 
Mall) will cater to the financial needs of the community in the
neighborhood of Burj Dubai. The branch which is managed by a
team of professional staff headed by Ms. Rana Al Marzooqi also
has Al Dana Center to serve our existing as well as prospective 
wealth management clients.
 
Peter Baltussen  said: “We are extremely pleased to announce the 
opening of our Old Town branch located in Souq Al Bahar in 
the heart of the most prestigious Burj Dubai Downtown area. 
Opening of the Old Town branch fits in with our strategy of
targeting upper market segment and offering them first class
banking services.”

Faisal Galadari, General Manager, Business Group said: “Opening 
of this new branch reflects our commitment to be in line with the
growth, development and prosperity of Dubai. The new branch
is modern, spacious and equipped to offer excellent services and
banking facilities to its existing as well as potential clients in a 
pleasant and friendly environment.”
 
The new branch  which  is equipped with an automated banking
lobby which provides 24/7 access to CBD’s ATM, Cash Deposit 
Machine and Cheque Deposit Machine for the convenience of 
the bank’s customers offers a full range of business and consumer
banking services and will be open from 10.00 a.m. to 6.00 p.m. 
from Saturday through Thursday.

CBD inaugurates Old Town Branch
in Burj Dubai area
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Celebrating 40 years of success in the UAE, CBD launched a 
summer promotion for its customers offering them 40 holiday
packages to exciting destinations around the world. In addition, 
four grand prizes of 28-day world tours for two will also be given 
at the draws to be held every month.

For the travel convenience of the winners, CBD has thrown in 
personalized care by dedicated DNATA staff to cater to their needs
and be point of contact. An additional 5 per cent discount will be 
given on the chosen package, as per the chosen travel destination 
and free Marhaba service will be provided to all winners.

The promotion will run from 1st June to 30th September, 2009.
The four draw dates to announce winners include 5th July, 9th
August, 6th September and 5th October. Destinations cover the 
Far East, Middle East, Europe and America.

Mr. Faisal Galadari, General Manager, Business Group at CBD 
said: “We invite customers to join us in celebrations of our 40th 
anniversary by offering them the opportunity to win 40 exciting
holiday packages and 4 grand prizes. As one of the leading banks 

in the region, we support our customers by adding more value to 
their transactions. We are providing them a chance to fulfill their
travel aspirations for free.”

To be automatically chosen for the draw, customers need to meet 
any one of the following criteria - investments or a time deposit of 
a minimum AED 40,000 entitles them to four entries in the draws, 
a total average balance of AED 40,000 maintained in their current, 
savings and Mustaqbali account entitles them to four entries and 
lastly, each AED 4,000 spent using any CBD credit card entitles 
them to one entry in the draws.

“This summer promotion covers four months, including the Holy
Month of Ramadan, when the spirit of giving is at its best and 
customers tend to increase their shopping levels” added Faisal 
Galadari.

“CBD always recognizes and rewards the patronage of its large 
number of customers and strives to involve them with amazing 
promotions.” said Frans Jan Burkens, Head of Consumer 
Banking.

CBD unveiled its summer promotion 
“Celebrating 40 successful years
exploring 40 fantastic destinations”

Frans Jan Burkens awarding the first of many lucky winners
Mr. Redha Ali H Al Lawati
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Commercial Bank of Dubai announced the opening of a new 
Attijari Al Islami branch in Sharjah.  Peter Baltussen, CEO of the 
bank unveiled the branch in the presence of senior executives of 
the bank. The opening of the new branch in Sharjah brings the
Attijari Al Islami branches to a total of four, including two in Dubai 
and one in Abu Dhabi. The bank plans to open two more Attijari
Al Islami branches in the 2nd half of 2009.   
 
Peter Baltussen said: “We are delighted to announce the opening of 
this Attijari Al Islami branch which will support the rapid growth 
and development of the economy of the Emirate of Sharjah.  In 
recognition and respecting the desires of a growing number of our 
valued clients to conduct their banking and financial transactions
in accordance with Sharia principles, we are pleased to be able 
to offer ‘Attijari Al Islami’ in Sharjah.  This move emphasizes our
commitment to support the growth of Islamic banking in the UAE. 
Focusing on our client’s needs coupled with building long-lasting 
relationships with them will continue to be the drivers of CBD’s 
future growth and success.”
 
Nabil Tayyeb, Head of Islami Banking said: “We are dedicated 
to playing an active role in the field of Sharia compliant banking
within the UAE at both the retail and corporate levels. Attijari Al 
Islami will offer an extensive range of Islamic financial products
to our retail, corporate and investment banking clients. We aim to 
set new quality standards in Sharia compliant banking, which will 
result in better products and superior service for our clients”.
 

He added: “All our ‘Attijari Al Islami’ branches are distinguished 
by their modern design and managed by a team of professionals in 
this field who have substantial experience in understanding client
needs and in providing them with innovative Sharia compliant 
financial solutions.”
 
The prestigious Sharia Supervisory Board of ‘Attijari Al Islami’
consists of prominent Islamic scholars and is chaired by Dr Hussain 
Hamed Hassan. The Sharia Supervisory Board is responsible for
reviewing, approving and overseeing all ‘Attijari Al Islami’ Sharia 
product offerings. It is responsible for certifying and endorsing
strict adherence to the principles of Sharia in all products and 
services.

Al Dana Wealth 
Management gathering 
for its customers
At the beginning of the year, Abdul Rahim Al Nimer – Head of 
Al Dana Wealth Management launched upon a new initiative to 
invite distinguished Al Dana clients for short informal gatherings 
for the sole purpose to get to know them better, personally interact 
with them and discuss matters which would interest and benefit
them.
 
So far in all we have had 3 such gatherings of which the last one 
was held on 5th July at the Al Dana Lounge on the 1st floor at our
Head Office. There was good turnout with a good mix of Al Dana
clients holding both Personal as well as Commercial relationships 
with CBD.
 
Faisal Galadari, General Manager, Business Group extended a 
warm welcome to the guests thanking them for their business 
and then briefly explaining to them the main purpose of such
gatherings. 
 

Alan Hill, Head of Treasury Sales then took charge and gave them 
the bank’s views on the current market conditions more specifically
talking about the developments on the currency front.
 
Pleasantly surprised we were with our longstanding client Dr. Al 
Numairy, President of the Emirates Medical Association, who 
requested an opportunity to say a few words wherein he thanked 
and applauded CBD for taking this initiative which he felt was 
worthwhile and an excellent way to cherish client relationships.
 
Heartened by his warm words of praise and thankfulness, we 
intend to host our next Al Dana gathering during the Holy month 
of Ramadan when we will invite a much bigger set of our clients.

A new branch of 
‘Attijari Al Islami’ 
now open in Sharjah
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Creating a climate of appreciation, where efforts are recognized
and potentially rewarded, can go a long way towards strengthening 
the process of engagement and improving the outlook for the 
company as a whole.
 
What is complicating the recession economy is the shrinking talent 
pool. As baby boomers retire, the so-called baby busters are taking 
over leadership roles.
 
A shortage of talented workers worldwide is inevitable in the 
coming years. Companies should consider multiple strategies and 
tactics to drive performance and employee engagement which 
should incorporate effective recognition and rewarding programs
in order to retain high performers for business success.
 
Developing recognition and reward programs to encourage an 
engaged diverse and talented team is an important tool for thriving 
in the best times and surviving   during economic downturns.
 
CBD launched its Recognition Scheme: “EOQ/EOY”; a 
Commitment to Excellence- on 31st March 2009 with the following 
mission statement:
 
“..To build a strong and rewarding environment to help our 
employees to excel in their performance, to surpass the capabilities 
of our competitors in quality, innovation and value, as we are: 
“The Bank which leads the way to greater financial and social
prosperity”
 
The program aims at rewarding high performing employees, those
who live the values of CBD. 
• Clients First
• Consistent High Quality
• Cooperation & Teamwork
• Capability enhancement through 
 learning and empowerment

Nominations are made quarterly. For reference and to view the 
winners go to ZOOM/ EOQ/EOY corner.
 
Very important tips to be considered in the 
nomination process:
 
• Evidence, stories, examples, experiences of how the
 employee has gone the Extra Mile in his/her job, 
 is a requisite and vital part of the nomination process.
 
Sample questions to guide you collecting information 
for nominations:
 
• What did the staff do beyond his existing job?
• What was the impact of what he/she has done on   
 customers,business & others?
• What actions make him/her different from others?
• Has he/she been consistent?

A thorough review and fulfillment of the policy is mandatory
for nominations and last but not the least the nomination 
deadline must be met.

Five events will be held each year:  4 for each quarter and the 5th 
for selecting Employee of the Year.

To date we have had only 2 events for the EOQ 2009 –
Q1 on 2nd June 2009 and Q2 on 22nd July 2009
Both the events were well attended and supported by our Senior 
Management
Following are the 8 winners selected in the 2 quarters. They have
all excelled in their respective jobs and gone that extra mile living 
the 4C’s. It is their extraordinary efforts, commitment, consistent
performance and professionalism at all times that made them 
stand out. Congratulations and well done!!!

Q1 Winners:
Caroline D’Souza – SPD,  Nouria Jasim – HR, Nada Rashid – 
Maktoum Branch, Tahera Chunawala – TFC
Q2 Winners:
Sukumar – Internal Control System, Alia Al Kouatly – Main 
Branch, Mohammed Ibrahim – IT and Lathika Krishnan – 
Corporate Adminsitration

This is what some of our winners had to say:

   Lathika Krishnan:
   “When you live for a strong purpose, then 
   hard work isn’t an option. Its a necessity. 
   If the power to do hard work is not a skill, its 
   the best possible substitute for it.”   

   Nada Rashid:
   “I was overwhelmed by the appreciation, 
   and am proud  that I work for such a great 
   Bank It’s a nice gesture from CBD which   
   encourages  the staff  to improve their   
   performance and urges them to  do their  
   best in order to achieve their targets .
   I would like to thank  Amer Alshamali, 
   my colleagues, and the management for their   
   support, and I am sure that this achievement   
   will affect my career  positively.”
 
   Caroline D’Souza:
   “This gesture from the bank has not just
   made me feel good and appreciated but 
   also makes me feel obliged to perform 
   even better.” 
 
   Nouria Jasim:
   “This gesture from the bank has not just
   made me feel good and appreciated but 
   also makes me feel obliged to perform 
   even better.”

We had approximately 30 nominations each quarter.  We do value 
the efforts of the nominated staff for reaching this far. Even if you
were not the winner this quarter, we would like to encourage you to 
keep up the good work and may be you could be the next winner!
 
This is a new culture in CBD and we wish to see it grow so as
to brand CBD among the banks with best practice in employees’ 
engagement and recognition.

Employees Engagement & Recognition – 
a new culture in CBD!
Feryal T. Hafez
Internal HR Consultant 
Employees’ Engagement
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We Care: Staff Suggestion Scheme

Since 2004, the bank has been working towards providing direction, 
support and guidance to optimize employee creativity and to shape the 
future of the bank through implementing those ideas. 

We have been working hard on enhancing the Staff Suggestion Scheme:
We Care to make it more attractive to the bank’s employees. The bank has
also made the scheme accessible at the touch of a button to all through 
the Intranet in order to make the process more efficient and effective.

The program, whose ownership rests with the bank’s top management,
won the coveted Ideas UK Gold Award in 2007 for its web portal facility 
as well as awards and promoting activities.

In 2008, based on inputs from various internal and external stakeholders 
including Ideas UK, the bank’s senior management and co-workers, we 
started promoting the program through Zoom, Attijari Al Youm and 
regular events. 

The We Care booklet is distributed at all our branches and HO
Departments and, with the assistance of managers, it is communicated 
to every employee to promote creativity in the workplace. 

The program aims to get an increasing number of the bank’s staff to
engage and benefit from We Care, and in doing so, help us win the
“Ideas UK Platinum Award”.

Department and branch managers have offered their support and
inputs, without which it would have been impossible to implement such 
a major, organization-wide program.

The team has been working continuously on enhancing the features
and functionality of the program, and a number of new initiatives and 
incentives have been introduced in 2009. The team has visited all of the
bank’s branches and educated employees of the benefits of the scheme

and ensured buy-in across all levels, including department managers 
and their direct reports. 

We have introduced new awards for submitters and evaluators to better 
incentivize creativity. “Best Practice tips” have been made available to 
the evaluators to assist them with grading suggestions.

Besides this, we have been adding new functions and functionalities to 
the scheme in different phases to make it more transparent, efficient and
effective.

Some of the forthcoming initiatives include conducting brainstorming 
events in September and October this year to further increase employee 
interest and commitment to the scheme. 

The results of the year-long initiatives will be presented to all the branches
in the last two months of the year to retail employee commitment and 
contribution.

The scheme owes its success to the engagement and participation of all
bank employees across the board. Special thanks to the efforts of our
evaluators who have strongly supported the success of the program at all 
times, thus acting as a trigger for employees’ creativity. The key players
involved with this scheme also include Administrators : Nadia Omer 
and Amal Qnaibi and Evaluator - Nouria Jassem from HRA. 

Nevertheless, critical inputs and ongoing support by the bank’s various 
departments, including IT, Marketing, Internal Communications and, 
of course, greater support and involvement was contributed by our 
CEO and the Heads of Groups and Department Heads has been the 
differentiating factor behind the success of this program.

Being the Inter HR Consultant under Employees’ Engagement and with 
the continuous support of the Senior Management and my assistant, I 
will ensure to take the program to higher altitudes!

The Six “I”s of Innovation
Element    Characteristics    Ways to Encourage

Inspiration   The creative impulse that drives our   Establish an organizational culture
    imagination and makes it fertile  of openness, risk-taking, and playfulness

Imagination   Our capacity to look beyond the current  Expose the organization to external
    state and envision fresh possibilities.  thinking and different creative stimuli.

Ideas    The formulation of our original thinking. Avoid negativity; celebrate originality.

Insight    The clear perception of the inner nature  Develop multiple ways of problem-solving:
    of a problem or complex situation.  brainstorming, reverse engineering, etc.

Invention   The conversion of our new ideas into   Remove organizational barriers to rapid
    tangible new products and services.  prototyping and product development.

Implementation   The successful introduction of the products  Focus on the launch of new products
    of our inventiveness to the marketplace. with ample organizational support.

Feryal T. Hafez
Internal HR Consultant 
Employees’ Engagement
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A dozen ingredients to create 
a “Culture of Innovation”

Whoever thinks or says: “Can’t!” 
only sets unnecessary limitations for oneself!
 
(The bumblebee has a wingspan of 0, 7 square centimeters,
and a weight of 1.2grams.
By the known rules of flight dynamics, it is impossible to fly
under these conditions.
The bumblebee is unaware of this – it simply flies!)
 
The term “Culture of Innovation” is one that is bandied about
by a lot of people in the field. Everyone knows how important
a culture of innovation is towards the success of any corporate 
innovation initiative. It is very simply a workplace environment 
that constantly encourages people to think creatively and 
facilitates implementing creative ideas so that they may become 
innovations.
 
Since humans are creative thinkers and groups comprise 
humans, culture of innovation needs to motivate the groups and 
individuals to think creatively.
 
The dozen ingredients
 
1. Top Management Buy –In
A culture of innovation has to start at the very top of an 
organization to expect their employees to follow their steps.
 
2. Trust
Trust being one of the most crucial ingredients to a culture of 
innovation. If people trust top management, their colleagues 
and the organization itself, they can be more comfortable about 
sharing ideas without fear.
 
3. Priority of Innovation
Many surveys indicated that lack of time is a major hurdle to 
innovation. This is not true. People in their firms should have
priority to innovation than other tasks.  But bear in mind that 
employees in very innovative firms do not have access to a time
warp device that gives them more time in a day. Their firms
simply give innovation a top priority.
 
4. Freedom to Take Action
In a culture of innovation, it should be dead easy for employees 
to take action on creative ideas. Of course safeguards should 
exist; but not to avoid risk at all cost.
Employees should constantly be experimenting with new ideas 
and reporting on results whether negative or positive.
 
5. Freedom to Make Mistakes
If employees have the freedom to take action, then they will 
definitely make mistakes. In a culture of innovation, employees
must have the freedom to make mistakes, the opportunity to 
learn from them and the means to share what they have learned.

 

6. Rewarding rather than stifling Creative Thinking
If an employee shares with you a crazy idea that you know will not 
be approved... a good response would be to pause for a moment, 
think about the idea and reply: “That’s brilliant! I love the fact
that you are thinking creatively. “The management might have
problems accepting it, at least budget wise. In your opinion, how 
might we convince the management to give it a try?”
 
7. Collaboration Tools
Great ideas are the result of collaborative development of ideas 
by multiple individuals and teams.
 
8. Places and Opportunities to talk
People do not only need collaboration tools, to collaborate, they 
need places as well where they can meet up and talk.
 
9. Places and opportunities to work in Isolation
While collaboration is critical for innovative thinking, people 
also sometimes need to be able to work in isolation undistracted 
by colleagues.
 
10. Access to Information
People need access to information to develop and analyze ideas. 
This can be done by calling contacts in other firms, participate in
forums and attend professional events etc.
 
11. Transparency
Employees should also be able to access internal information of 
all kinds. Thus in a culture of innovation, the organization should
operate with maximum transparency, sharing not only ideas, but 
information on the evaluation and implementation of ideas.
 
12. Humor
Humor and creativity go hand in hand, particularly in the business 
world. In the most innovative companies, you will regularly hear 
people laughing. Firstly, humor is very similar to creativity. It 
is about bringing together disparate concepts in unusual ways 
- ways that are funny in the case of humor. Secondly, if people 
are in a comfortable, trusting environment, they are more likely 
to relax and laugh. This is important for creativity too.
 
Wrap up
You cannot create a culture of innovation overnight. It takes 
time to build up trust, introduce new tools and processes and 
implement change in the way people work. Let’s start now and 
create this culture of innovation at CBD!

Feryal T. Hafez
Internal HR Consultant 
Employees’ Engagement
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On behalf of the bank, Maher Al Marzooqi, Manager of Sheikh Zayed 
Road Branch, presented a cheque of AED 30,000/- Mr. Mohamed Al 
Imadi, General Manager and Director of Dubai Autism Center.
 
Maher Al Marzooqi said, “CBD is always delighted and honored to 
support Dubai Autism Centre which plays a crucial role in caring and 
providing people with special needs the best methods to live their lives 
and merge with all society groups. We greatly appreciate the Center’s 
Management and staff for their heavenly role in supporting autistic
children and lighting up a sparkle of hope for their parents.”
 
Mr. Mohamed Al Imadi, General Manager and Director of DAC, said 
“Autism is affecting one child out of 146 children and this percentage
is increasing at a very high rate of 10-17% every year. This disease is
one of the most prevalent diseases in the children afflicting one boy
against five girls. In the light of the above figures, it is our duty to exert
all possible efforts to expand the Center and promote its activities and
services provided to autistic children, which requires the cooperation of 
all society groups, whether individuals or companies”.
 

“On behalf of our children and their parents, I wish to express my sincere 
appreciation and gratitude to CBD for its continuous support and 
patronage with a humane touch and graciousness towards the center. 
I call upon all companies and establishments to follow the example of 
CBD”, concluded Mr. Al Imadi.

Commercial Bank of Dubai donates to Dubai Autism Center

Visit to Dubai Center for Special Needs
A delegation from the Bank visited the Dubai Center for Special 
Needs recently.  Waleed Bin Suloom - Head of Per. Bnkg & Alt. Bnkg 
Channels expressed his joy in supporting the center which cares for the 
handicapped and provides them the best tools to live their lives in a 
dignified manner. This good intention towards the center is a part of
our social responsibility to provide all support and help to the service 
institutions especially those which care for people with special needs.
 
Dr. Mahshid Salehi, Director of the Center expressed her gratitude to 
CBD and said   “We would like to offer our thanks to individuals and
corporations such as Commercial Bank of Dubai, who have the drive, 
passion and commitment to make a difference in the lives of individuals
with special needs. It is a great feeling of joy and satisfaction to know we 
are not alone in our cause and stand strongly supported by companies 
such as yours. Your donation of AED 50,000/- is greatly appreciated and 
will go a long way in the upkeep of the center. We treasure the bond we 
share with CBD and you will always remain a special part of the “Dubai 
Center for Special Needs Family.” 
 

The school has grown since its inception in the early eighties and today
the school has over 130 students with special needs and each and every 
child is given the appropriate education and therapy programs.

CBD supports humanitarian and 
charity associations
In light of CBD’s aspirations whereby we play a full and socially responsible role to support humanitarian work 
and render continuous service to the UAE society, the bank donated to a number of charity organizations.
 
These initiatives are taken pursuant to the instructions of the Chairman and the Board of Directors of CBD for
supporting and encouraging charity organizations in the UAE.

CBD supports Dubai Club for Special Sports
As part of our regular initiatives to enhance our commitment to support 
the charitable and community services, the Bank donated AED 30,000/- 
to Dubai Club for Special Sports. The cheque was handed over by
Abdullah Lootah, Manager of Al Qusais branch, to Mr. Thani Jumma
Bal-Rogad, Chairman of the club.
 
“This initiative falls within the Bank’s efforts to support organizations
that play very important role in caring for the handicapped and 

providing them the best ways to live their lives in a dignified manner
and interact with people of all levels” said Abdullah Lootah.
 
Mr. Thani expressed his gratitude and appreciation to the Management
and staff of CBD for its financial as well as moral support to the Club.
He reiterated that CBD was one of the major supporters and invited all 
other organizations to do the same for the benefit of the country and its
people.
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Blood Donation Campaign – a success once again!
As part of its corporate social responsibility programme and 
commitment to building stronger community relations, CBD 
organised a blood donation day in co-operation with the Department 
of Blood Transfusion and Research Services at the UAE Ministry of 
Health. The campaign is part of CBD’s constant efforts to highlight
the principles of corporate social responsibility within the United 
Arab Emirates and to support patients in need.

Staff members from all departments and branches were invited to
participate in the blood donation drive. The UAE Ministry of Heath
arranged for a mobile van equipped with the necessary medical 
supplies, a lab and beds to facilitate the blood donation campaign. 
The campaign, which was supervised by a team of specialised
doctors, generated a tremendous response from the employees at 
CBD. Over 70 employees of CBD donated blood on the day. The
drive was integral to CBD’s commitment to improving the lives 
and health of the broader community and was in keeping with its 
principles of corporate social responsibility.

 “CBD’s annual blood donation drive has consistently been able to 
involve a significant number of its employees, who have voluntarily
come forward to donate blood and support a worthy cause. Serving 
the local community and the society at large has always been high 
on the agenda for CBD. There is a deep rooted commitment to
corporate social responsibility at all levels of the organizational 
structure within the bank and we are regularly involved in various 

programs and initiatives that support societal causes,” said Ibrahim 
Abdullah, General Manager, Administration and Finance.

 “We are once again pleased with the response generated by our 
blood donation campaign and we are glad to continue our support 
to the UAE Ministry of Health which has been doing an admirable 
job in saving lives by maintaining ample stock of blood,” he added.     

“We thank the employees of Commercial Bank of Dubai who 
volunteered to donate blood. With this noble gesture, CBD is setting 
an excellent example to show the important role companies can play 
in maintaining adequate blood stock levels in our blood banks,” said,  
the organizer at the Blood Donation Centre.

Commercial Bank of Dubai goes GREEN
Commercial Bank of Dubai pledges to make the UAE a greener 
place at a corporate tree planting function dubbed internally as 
‘Green Day’  held at the CBD’s Head Office.

A Green Team of over 100 enthusiastic staff have volunteered
to be committed to the improvement and sustenance of the 
environment and will be nurturing seedlings and saplings in 
collaboration with the Dubai Municipality to have them planted 
in areas where they can grow and provide the communities 
with additional greenery around the UAE. During the official
planting ceremony held with CBD’s Senior Management, Peter 
Baltussen, CEO, stated his enthusiasm and support for the 
project and emphasized the support of the Senior Management 
in the initiation, expansion and sustainability of the project. Peter 
Baltussen, as well as Othman Bin Hendi, Regional Manager for 
Abu Dhabi and the new Dubai Region were among the first to roll

up their sleeves and plant the first saplings outside the Commercial
Bank of Dubai Head Office building as a symbolic launch towards
the efforts which will replicate throughout Dubai in the months
to come. Othman’s passion for planting is clearly inspired by the 
late ruler, Sheikh Zayed (May his soul rest in peace), and of how 
he had transformed the desert into greenery with a commitment 
to protect and nurture the trees planted. He states that “Trees 
provide us with food, medicine, shade and material to use in our 
daily life. Furthermore, our religion emphasizes the importance 
of taking care of our environment.” 

Since the launch of the initiative, CBD’s ‘Green Team’ of volunteers 
can be spotted on a daily basis taking care of the newly planted 
saplings outside our Head Office in Deira, and will soon be found
evolving other ‘green spaces’ around the city too.
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CBD’s reach gets wider with new ATMs
In its constant efforts to widen its reach in the United Arab Emirates to serve its clients,
CBD has installed new ATMs in Emarat Al Shamil, Umm Al Quwain, JW Marriott Hotel, 
Deira, Al Serkal Complex, Sharjah, Oasis Village on Sh. Zayed Road, Canadian Hospital, 
Deira and West  Zone Supermarket in Al Nahda. 
 
In addition to these, the bank has also installed new Attijari Al Islami ATMs for its 
Islamic Banking customers for their convenience at Union Co-Operative in Al Aweer 
and Jumeirah.
 
The installation of additional ATMs comes as a part of a plan being executed by the
bank to provide quality accompanied with convenience to its customers. The new ATMs
encompass state-of-the-art technology supporting a host of features and services.
 
CBD now has a network of over 160 ATMs covering the UAE and Attijari Al Islami 
ATMs for its Islamic Banking customers and has ambitious plans to further increase the 
number of ATMs in the coming months.

Ramadan Calendar “Imasakiyat” (1430 Hijri-2009 C.E) Dubai 
Day Imsak

(am)
Fajr
(am)

Shorok
(am)

Zoher 
(pm)

Asr
(pm)

Maghrib
(pm) 

Isha
(pm)

Friday 21 Aug 1 Ramadan 4:26 4:36 5:56 12:26 3:58 6:50 8:20

Saturday 22 Aug 2 Ramadan 4:26 4:36 5:56 12:26 3:57 6:49 8:19

Sunday 23 Aug 3 Ramadan 4:27 4:37 5:57 12:26 3:57 6:48 8:18

Monday 24 Aug 4 Ramadan 4:27 4:37 5:57 12:25 3:56 6:47 8:17

Tuesday 25 Aug 5 Ramadan 4:28 4:38 5:58 12:25 3:56 6:46 8:16

Wednesday 26 Aug 6 Ramadan 4:28 4:38 5:58 12:25 3:55 6:45 8:15

Thursday 27 Aug 7 Ramadan 4:28 4:38 5:58 12:24 3:54 6:44 8:14

Friday 28 Aug 8 Ramadan 4:29 4:39 5:59 12:24 3:54 6:43 8:13

Saturday 29 Aug 9 Ramadan 4:29 4:39 5:59 12:24 3:54 6:42 8:12

Sunday 30 Aug 10 Ramadan 4:29 4:39 5:59 12:24 3:53 6:41 8:11

Monday 31 Aug 11 Ramadan 4:30 4:40 6:00 12:24 3:53 6:40 8:10

Tuesday 1 Sep 12 Ramadan 4:30 4:40 6:00 12:23 3:52 6:39 8:09

Wednesday 2 Sep 13 Ramadan 4:30 4:40 6:00 12:23 3:52 6:38 8:08

Thursday 3 Sep 14 Ramadan 4:31 4:41 6:01 12:22 3:52 6:37 8:07

Friday 4 Sep 15 Ramadan 4:31 4:41 6:01 12:22 3:51 6:36 8:06

Saturday 5 Sep 16 Ramadan 4:31 4:41 6:01 12:22 3:51 6:35 8:05

Sunday 6 Sep 17 Ramadan 4:32 4:42 6:02 12:21 3:51 6:34 8:04

Monday 7 Sep 18 Ramadan 4:32 4:42 6:02 12:21 3:50 6:33 8:03

Tuesday 8 Sep 19 Ramadan 4:32 4:42 6:02 12:21 3:50 6:32 8:02

Wednesday 9 Sep 20 Ramadan 4:33 4:43 6:03 12:21 3:50 6:31 8:01

Thursday 10 Sep 21 Ramadan 4:33 4:43 6:03 12:21 3:49 6:30 8:00

Friday 11 Sep 22 Ramadan 4:33 4:43 6:03 12:21 3:49 6:29 7:59

Saturday 12 Sep 23 Ramadan 4:34 4:44 6:04 12:21 3:49 6:28 7:58

Sunday 13 Sep 24 Ramadan 4:34 4:44 6:04 12:21 3:48 6:27 7:57

Monday 14 Sep 25 Ramadan 4:34 4:44 6:04 12:21 3:48 6:26 7:56

Tuesday 15 Sep 26 Ramadan 4:35 4:45 6:05 12:21 3:47 6:25 7:55

Wednesday 16 Sep 27 Ramadan 4:35 4:45 6:05 12:20 3:46 6:24 7:54

Thursday 17 Sep 28 Ramadan 4:35 4:45 6:05 12:20 3:45 6:23 7:53

Friday 18 Sep 29 Ramadan 4:37 4:47 6:07 12:20 3:45 6:22 7:52

Saturday 19 Sep 30 Ramadan 4:37 4:47 6:07 12:19 3:44 6:21 7:51
Add 4 minutes for Abu Dhabi, deduct 4 minutes for RAK and 6 minutes for Fujairah 

 Ramadan is the best of all 
months. In Ramadan the 
Holly Book (Al-Quran) was 
revealed during “Lailatul Qadr” 
on the Best of the Prophets 
Mohammad (PBUH) for the 
guidance to all mankind.
The first part of this month is
for mercy, the middle is for 
forgiveness and the last part is 
for salvation from fire.

Welcoming the holy month of Ramadan
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How to Make Healthy Eating More Fun

Are you annoyed by people who seem to enjoy exercise? 
What about people who eat healthfully with little effort?
Why is it so easy for them and such a struggle for you? One 
simple reason could be time. The longer you follow healthy
behaviors, the easier they become and the best part is, you 
actually start to enjoy them. Your first step in getting to that
happy place is to change your attitude.
 
The Party Isn’t Over
What does a healthy lifestyle look like? For some people, it looks like 
a lifestyle without any kind of fun. You have to slog through boring 
workouts, avoid going out to restaurants and eat twigs and berries. 
What kind of fun is that? At first, it may look like you have to give
up everything to lose weight, but what you gain from those changes 
is much more meaningful and satisfying. Not only will your body 
change, but your mind will change as well.

Can You Enjoy Healthy Foods?
Here’s what will happen if you keep maintaining that healthy diet:

Your priorities change. The way your body feels after a healthy
meal will become more important to you than the instant pleasure 
of having something loaded with fat or sugar.

You’ll enjoy healthy food. Take it from any Junk Food Queen, you 
can live without chips and sodas and you’ll gladly give those things 
up once you experience how your body feels after healthier meals.

You’ll still enjoy your favorite foods. The only difference is the
frequency. Now, instead of having it several times a week, you might 
indulge once or twice a month.

You’ll get rid of the guilt. By not indulging every time you want a 
treat, you’ll savor it even more.

You’ll see food in a different light. Food becomes fuel rather than 
something that controls your life. If you exercise, you’ll learn very 
quickly how food affects your workouts. Eating a heavy, fatty meal
makes you tired and your workouts suffer. Soon, you’ll want better
workouts which will motivate you to eat better.

You’ll become more adventurous. Eating healthy often opens the
door to more options than you usually give yourself. You’ll try new 
vegetables and grains and experiment with herbs and flavors you’ve
never tried.

Your friends and family will benefit. Even if you’re the only one 
eating healthy, those habits rub off on others. Being a good role
model for your kids or co-workers is one way to teach them how to 
live healthy.

You’ll have tools to deal with temptation. Healthy eaters are much 
better at avoiding the usual pitfalls like party foods or overloaded 
buffets. They make an effort to eat regular meals so they’re not
starving, fill up on healthy foods first to eat less of the bad stuff, and
choose a few quality treats to enjoy instead of everything in front of 
them.
These changes come over time, sometimes weeks, months or years
of slowly working on your habits and choices. Allowing yourself this 
time is crucial for permanently changing how you look at food and 
healthy eating.

The positive changes don’t just end there. Your feelings and
perspective on exercise change as well.

Next Issue: Enjoying Exercise

Benefits of 
Healthy 
Eating:

Weight Loss
More Energy

Clear Skin
Healthy Body

Longer Life

Healthy 
Eating Tips
Reduce fat and 

cholestrol
Control Calories

Reduce Sugar
Reduce Sodium
Increase Fiber

Increase Calcium 
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The Business Continuity Management unit was set up in May ’08 reporting to the General Manager – Systems and Operations,
Mr. Mahmood Hadi. Since it’s inception it has been hard at work implementing the various components of BS / ISO 25999 part 1 & 2 
Business Continuity standard. The aim of this article is update you on what has been done and what still has to be done.

To stress the importance of the Bank’s Business Continuity Management efforts, Mr. Peter Baltussen was quoted as saying,
“Over the last years the Board of Directors has underlined many times the great importance it gives to the implementation of the Business 
Continuity and Disaster Recovery infrastructure, as well as the related processes and procedures. A significant investment budget was
approved in this respect, as the lack of a proper Business Continuity set-up could create a significant reputational risk for the bank.”

Business Continuity Management at CBD
by: Peter van Veyeren
      Head of Business Continuity Management

The Business Continuity standard has 6 components:

 Business Continuity Programme Management: 
 This function manages and monitors all activities
 undertaken for Business Continuity and is also
 responsible for the definition of overall Policy and   
 Strategy for BCM.   
 
 Understand the business: 
 Over 400 business activities have already been analysed  
 to understand their relative importance, their impact   
 on the Bank should they fail and how they interact with  
 other activities. This process has enabled us to short list  
 28 Critical business activities.
 
 Defining BCM options:
 Given the understanding of what is important to the   
 bank, this component examines the viable options   
 available to protect the Bank. Cost and effectiveness are  
 but two of many parameters that need to be considered..
 
 Developing and Implementing: 
 This function co-ordinates the implementation of the   
 chosen option. The Bank has a back up computer and
 office recovery centre in another Emirate.. Once fully
 operational these facilities will enable the Bank to
 provide continuous service delivery during an incident.
 

 Exercise and Maintain: 
 Once an option has been implemented a complete
 series of carefully planned tests need to be done to assess
 the effectiveness of the chosen option. Our last test in   
 Nov’08 proved to be successfully and has spurred us on  
 to improve and refine our recovery facilities.
 
 Embedding the Culture: 
 Over 300 staff from across the Bank have attended
 monthly awareness sessions conducted at Head Office.
 It is important that everybody understands what BCM
 is about and how they can contribute. The behavior of
 staff during and incident can make or break the
 recovery  effort.

Looking forward, one constant that affects everyone: CHANGE.
The BCM unit is constantly reviewing all the plans, strategies,
analysis etc. to accommodate the changes. It is imperative that as 
our business changes we understand the consequences should we 
encounter problems. We have made progress on building Business 
unit recovery plans for key Head Office departments, this will
remain a focus area for the balance of this year. A second focus 
area is the Branches, together with the Branch Management and 
staff we are formulating recovery plans for our Branches; after
all the Branches are the display window of our Bank so we have 
to be extra careful not to have service disruption that affects our
Clients.
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